N  AT  1 0  N  A  L  >» »» 
CHERRY  WEEK 

In  February,  to  coincide  with  National  Cherry  \^eek,  we  are  featur¬ 
ing  Canned  Cherries  as  part  of  our  continuous  educational  campaign. 

In  this  month’s  advertisement,  we  are  telling  almost  100,000  retail 
grocers  “ways  to  sell  more  Canned  Cherries”— urging  them  to 
feature,  suggest,  display,  push  them  in  their  stores. 
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WINTER  brings  with  it  the  bewitching  memories  of  the 
quiet,  restfulness  of  the  country  ...  of  lowing  herds 
and  rustling  leaves  .  .  .  the  perfumery  of  the  dewy  fields  at 
morning  .  .  .  the  enchantment  of  the  martins  dipping  over 
the  barnyard  of  an  evening.  But,  only  the  noise  of  industry 
is  heard  in  Heekin  factories  where  preparations  are  already 
under  way  for  next  yearns  crops  .  .  .  where  tons  of  metal  are 
raised  from  river  barges  by  our  own  rivei>rail  terminal  .  .  . 
loaded  upon  cars  to  be  shunted  into  our  factories  and  trans¬ 
formed  into  millions  of  cans.  Now  is  the  time  to  plan  your 
requirements  .  .  .  there  is  no  better  time  to  talk  to  us  about 
your  can  problems.  THE  HEEKIN  CAN  COMPANY,  CIN- 
CINNATI,  OHIO. 


HEEKIN  CANS 

HEEKIN  PERSONAL  SERVICE 
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The  Sealing  of  Cans 
Under  Vacuum 
Opens  New  Possibilities 


No.  225  Vacuum 

Can-Closing 

Machine 


Alert  Canners  have  plans  for  hew  and  pro¬ 
fitable  products  that  are  made  possible  by 
vacuum  sealing. 

Cameron  has  perfected  the  closing  machines 
that  attach  can  covers  in  a  Vacuum  Chamber. 


CAMERON  CAN  MACHINERY  CO. 

240  North  Ashland  Avenue  Chieag09  U.  S*  A* 


Increasing  Canned  Foods'  Popularity 


Continental  Can  Company,  in 
1935,  continues  its  constructive  ad¬ 
vertising  campaign  to  educate  house¬ 
wives  to  the  true  value  of,  and  to 
correct  the  unfounded  prejudices 
against,  Canned  Foods. 

These  messages  in  The  Saturday 
Evening  Post,  Good  Housekeeping 


and  Time  follow  closely  upon  the 
Forty-Two  Million  impressions  made 
by  Continental's  1934  advertising 
campaign  in  further  spreading  the 
truth  concerning  Canned  Foods. 

Let  "Health  and  Freshness  Come 
in  Cans"  be  the  slogan  of  the  indus¬ 
try  for  1935 ! 


Watch  for  this  advertise¬ 
ment  in  full  color— the 
first  of  Continental's  1935 


campaign,  appearing  in 
TheSaturdayEveningPost 
of  February  23rd,  Good 
Housekeeping  of  April 
and  Time  of  March  11th. 
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CONTINENTAL 


CARRIES 


h^cuse  me  if  I  seem 


to  lick  the  spoon 


knows  that  caAnmE  prowcts  tkMe  preciout 
mstrad  of  chem, 


ON... 


I  stroy*  vttaimni  i$  cookinl; 

;  in  the  oresence  of  oxygen.  When  (bod 


numatoie  •eekd  cot^mg  kettle 


awatang  yoor  enj^mem 


Speef  19  aumdr/  tsmtud  fmi  aAwtuMVMi 

j*  mspmmt  Hsmy  eg*  mipet;  Uft  fm  edd- 
XMgvmu^smifgiyrfyvmmemiu.  CwoiMWMf  On  C*.. 
Hsie  (MuTt~hr«m  Ckvags,  Sm  FrePtiMo. 


lAealth  and 


freshness 


COME  IN  CANS 


jCONTINENTAL  GAN  COMPANY  i 

i  NEW  YORK _  CHICAGO  SAN  FRANCISCO  J 
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THE  CANNING  TRADE 

Established  1878 

The  journal  of  the  CANNING  and  Allied  Industries 


EDITORIALS 

The  industry  growing  literate— This 

industry,  as  in  fact  every  industry,  has  its  full 
quota  of  “papers”,  journals  or  magazines  (adver¬ 
tisers  say  too  many),  good,  bad  or  indifferent,  all  of 
them  eager  to  take  money  away  from  the  advertisers. 
On  several  occasions  we  have  tried  to  protect  the  adver¬ 
tisers,  especially  the  leading,  big-hearted,  generous 
ones  who  seem  obsessed  with  the  idea  that  they  must 
patronize  anything  and  everything  that  claims  to  be 
an  advertising  medium.  Our  task  in  trying  to  do  this 
is  not  only  a  difficult,  if  not  impossible,  one,  but  it  is 
dangerous:  many  construe  it  into  a  yelp  on  our  part 
from  fear  we  may  lose  business  or  see  it  go  to  others 
when  we  might  get  it  ourselves.  However,  no  valiant 
knight  would  ever  enter  the  lists  if  he  was  afraid  he 
might  get  some  whacks,  and  the  splendid  coterie  of 
advertisers  in  this  industry  is  worthy  of  defense  and 
such  protection  as  we  can  give  them. 

You  will  find  among  the  dailies,  the  great  magazines, 
as  well  as  among  trade  journals,  that  the  more  flam¬ 
boyant  and  gaudy  competitor,  in  whom  not  a  single 
reader  has  an  ounce  of  confidence,  gets  the  bulk  of  the 
advertising  business,  while  the  daily,  for  instance, 
which  carries  the  complete  confidence  of  the  public 
because  of  its  constant  efforts  to  serve,  and  to  serve 
carefully,  reasonably  and  well,  suffers  a  distinct 
hardship.  Not  to  be  personal,  size  up  your  daily 
papers,  wherever  you  happen  to  be,  and  you  will  see 
what  we  mean.  The  paper  carrying  the  confidence 
should  carry  the  advertising,  to  help  it  on  in  its  good 
work,  and  because  it  is  the  kind  of  service  the  readers 
want.  But  the  readers  can’t  change  this;  it  is  up  to 
the  advertisers.  A  plea  like  this  would  help  the  adver¬ 
tisers,  if  they  would  but  stop  to  think.  And  all  these 
great  dailies,  magazines  and  trade  journals  need  this 
help  right  now ;  need  it  badly,  though  they  would  never 
say  so.  If  the  advertisers  would  stop  dividing  the 
dollar,  or  stop  spending  two  dollars  instead  of  the  one 
with  which  they  could  do  the  job  better  through  the 
reputable  paper  alone,  they  would  help  themselves  and 
help  their  best  friends.  We  have  gone  far  afield  from 
what  we  started  out  to  say,  but  it  needs  saying ;  it  needs 
bringing  home  to  the  men  who  are  spending  their 
money  to  reach  their  fields.  And  it  is  not  a  yelp. 

*  *  if 


into  our  industry.  This  is  not  a  sudden  influx,  because 
they  have  been  growing  steadily  for  years,  until  they 
now  command  attention. 

There  came  to  our  desk  all  in  the  same  mail:  (1) 
The  N.  C.  A.  Information  Letter,  often  running  to  more 
than  20  pages,  but  this  issue  of  only  4  pages,  and,  of 
course,  never  any  advertising.  (2)  A  communication, 
bulletin  it  should  be  called,  from  our  good  friend  J.  J. 
Rogers,  secretary,  Indiana  canners,  who  is  keeping  his 
members  on  their  toes  by  regular  doses  of  this  kind. 
Many  of  these  secretaries  do  this  regularly,  and  it  is 
good  work,  the  expense  stood  by  the  Association,  as 
is  but  right  and  proper.  (3)  “The  Kan  Kan,”  “pub¬ 
lished  in  the  interests  of  the  Michigan  Canners  Asso¬ 
ciation,”  8  pages  and  cover,  bearing  snappy,  very 
readable  material  and  news  for  those  canners.  (4) 
And  then  the  latest  edition  to  this  family  of  association 
organs,  “The  Pennsylvania  Packer,”  Chas.  G.  Sum¬ 
mers,  Jr.,  editor-in-chief ;  Wm.  A.  Free,  secretary  and 
assistant.  Here  is  a  4-page,  8i/^xll,  well-printed  sheet, 
filled  with  chatty  news.  The  issue  is  a  creditable  effort, 
and  we  compliment  Editor  Summers  and  Assistant 
Free,  and  welcome  the  new  “sheet”.  And  we  thank 
you  for  the  nice  things  you  say  about  us  and  about  the 
Almanac. 

But  here’s  a  tip  (renewed)  to  all  these  new  editors, 
secretaries,  etc. : 

Compile  “copy”  for  your  issues  (the  matter)  just  as 
you  do  before  sending  it  to  the  printer  and  send  it  to 
us  instead.  We  will  give  each  of  you  a  special  depart¬ 
ment  in  the  paper  once  a  month ;  will  make  it  entirely 
your  own  department,  giving  you  full  credit,  and  it 
will  not  cost  you  a  nickle.  If,  by  any  chance,  there  are 
any  members  not  now  reading  The  Canning  Trade — 
and  we  doubt  it — ^jack  them  up;  send  in  their  subscrip¬ 
tions.  This  may  take  away  some  of  “the  fun”  of  it, 
but  you  will  have  that  in  writing  “the  dope”,  and  it 
will  save  the  Association  a  lot  of  expense.  We  are  here 
to  serve,  as  we  have  been  for  the  past  half  century; 
reading  matter  of  this  kind  might  prove  decidedly  more 
interesting  than  what  we  give  on  the  average.  This 
will  not  be  demoting  any  editor :  you  will  still  be  editor, 
but  before  the  whole  industry.  It  will  not  crimp  the 
blossoming  literary  geniuses;  it  may  induce  greater 
growth. 

We  can’t  say  it  won’t  cost  us  an3d;hing;  it  will,  quite 
heavily.  But  right  there  is  where  the  readers  can 
help :  every  time  they  buy  anything  they  can  say,  with 
the  order:  “Glad  to  see  you  are  advertising  in  The 
Canning  Trade,”  or  “Why  are  you  not  advertising  in 
The  Canning  Trade?”  Just  helping  us  a  little,  as  we 


Last  Monday  morning’s  mail  caused  us  to  pause  in 
admiration  at  the  growing  number  of  editors  coming 
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try  to  help  you.  Reciprocity!  We  trust  you  do  this 
in  any  event. 

There  are  no  strings  on  this  offer.  It  goes  as  it  lays, 
to  everyone  of  these  aggressive  associations,  or  to 
others  which  may  wish  to  take  it  up.  All  we  ask  is 
that  you  arrange  a  date  of  publication  with  us,  and 
then  be  regular  and  punctual  with  your  copy,  ten  days 
before  the  date  of  publication.  First  arrange  the  date ; 
then  stick  to  it.  The  value  of  such  a  thing  is  in  its 
dependable  regularity,  and  we  warn  you  that  you  will 
find  the  time  fly  between  issues.  But  if  you  can  do  it 
as  you  are  now  doing  it,  you  can  send  the  copy,  and 
you  will  be  free  of  all  further  bother,  and  with  a  whole 
lot  less  trouble.  Once  begun,  in  step,  it  will  roll  along 
smoothly. 

Well,  what  do  you  say? 

*  «  * 

LABELING — Of  course  you  are  in  favor  of  “the 
name  on  the  label”  clause  in  the  newly  proposed  pure 
food  law ;  everybody  in  the  industry  is.  But  have  you 
done  anything  to  insure  the  insertion  of  the  clause  in 
the  bill?  Have  you  written  Senator  Copeland,  asking 
him  to  insert  it? 

If  you  are  concerned  about  drawing  up  the  right,  or 
best,  form  for  your  labels  to  be  used  this  season,  don’t 
worry:  you  may  use  any  form  or  design  you  please. 
You  may  use  A-B-C,  Fancy,  Choice  or  Extra  Standard 
or  Standard,  or  any  description  you  care  to  use.  The 
only  thing  you  must  be  careful  about  is  that  the  goods 
in  the  can  back  up  the  claims  on  the  label.  That’s 
always  been  so.  In  the  past  you  dodged  that  by  saying 
nothing  on  the  label.  You  may  get  by  this  season  by 
doing  nothing,  but  we  doubt  it.  If  any  considerable 
number  of  canners  come  out  with  information  on  their 
labels — and  there  are  going  to  be  lots  of  them — ^your 
goods  may  be  left  sitting  on  the  shelves,  like  fatherless 
orphans.  That  is  what  “dumb”  goods  are!  Better  to 
be  ahead  of  the  procession,  than  to  be  forced  to  trail 
along  behind.  Henceforth  and  forever  you  must  tell 
the  consumers  of  your  goods  “What’s  in  the  can.”  You 
can  write  that  down  as  final.  At  present  you  have  wide 
latitude  in  doing  this.  The  official  ruling,  when  it 
comes,  may  cramp  that  somewhat;  but  you  will  never 
be  punished  for  telling  the  truth  on  your  labels.  Prac¬ 
tice  up  now,  before  school  takes  in. 

VALUABLE  INSTRUCTIONS  FOR 
PREPARING  CLUES 

OW  TO  PREPARE  AND  USE  GLUES, 
PASTES,  AND  GUMS”  is  the  title  of  an 
instructive  24-page  pocket-size  handbook  just 
issued  and  copyrighted  by  the  National  Adhesives 
Corporation,  820  Greenwich  St.,  New  York,  world’s 
largest  producer  of  adhesives.  This  handbook  is  one 
of  a  series  of  educational  brochures  published  by 
National  Adhesives  to  show  users  of  glues  how  they 
can  secure  better  results  and  stop  waste  due  to  im¬ 
proper  handling.  It  contains  information  never  before 
available  in  printed  form,  according  to  the  sales  pro¬ 
motion  department  of  the  company. 
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Starting  with  the  storage  and  care  of  glue,  the 
handbook  discusses  in  full  such  pertinent  points  as 
opening  the  barrel,  removing  the  bung,  and  the  proper 
use  of  spigots.  It  goes  on  to  discuss  the  prevention 
of  evaporation  and  “crusting”,  the  importance  of  keep¬ 
ing  equipment  clean,  and  the  correct  methods  of  thin¬ 
ning  and  diluting  prepared  glues  and  pastes. 

Recommended  methods  of  preparing  and  applying 
various  types  of  dry  glues,  paste  powders,  and  flexible 
glues  are  discussed  at  length.  Separate  sections  are 
devoted  to  an  explanation  of  fluidity,  viscosity,  and 
solid  content,  and  to  the  use  of  gums  for  gluing  trans¬ 
parent  cellulose  tissues.  Elaborating  on  this  latter 
topic,  National  Adhesives  has  issued  a  separate  copy¬ 
righted  12-page  pamphlet  “How  to  Glue  Cellophane, 
Sylphrap,  Protectoid,  and  Kodapak,”  explaining  how 
to  tell  these  various  tissues  apart,  how  to  distinguish 
moisture-proof  tissues  from  non-moisture-proof,  and 
how  to  determine  the  type  of  adhesive  required  for 
various  gluing  operations. 

The  company  offers  to  send  either  or  both  of  these 
handbooks  to  any  interested  user  of  adhesives  request¬ 
ing  them.  They  may  be  secured  from  National  Ad¬ 
hesives’  New  York  headquarters,  or  from  its  offices  at 
Chicago,  Boston,  Philadelphia,  San  Francisco,  or 
Seattle. 

Just  clip  the  advertisement  on  page  9  of  this  issue 
and  pin  it  to  your  letterhead  and  copies  will  be 
forwarded. 


THE  BOOK  YOU  NEED  !  ! 

"A  Complete  Course  in  Canning.” 

5th  Edition  386  Pages  New  Low  Price  $5.00 
Published  by  THE  CANNING  TRADE. 
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The  BEST  in  Advertising 


CANNERS 

BROKERS 

GROCERY  SUPPLIERS 
MACHINERY  and  SUPPLYMEN 


Everybody  Uses 

THE  ALMANAC 

of  The  Canning  Industry 

for  all  questions  pertaining 
to  Canned  Foods.  The 
Almanac  is  the  recognized, 
official  compilation  of  this 
industry’s  statistics,  all  un¬ 
der  one  cover  for  quick 
reference  and  The  Only  One, 

All  subscribers  to  “THE  CANNING 
TRADE”  receive  one  copy  free. 

Brokers,  Chain  Stores  and  Jobbers 
use  hundreds  of  copies — use  it  daily,  all 
year. 


Think; 

What  an  advertising  op¬ 
portunity  is  offered  in  this 
Almanac!  Advertising  ex¬ 
perts  have  said  it  is  the 
greatest  advertising  medium 
published.  The  one  adv. 
renders  a  full  year’s  service. 

Get  that ! 

We  are  now  at  work  on 
the  1935  Almanac.  It  will 
be  published  this  month,  so 

rush  copy  now. 

$50.00  per  page,  equal  to 
about  1 T  per  copy.  Get  that, 
too! 

Here  is  the  only  place 
for  a  canner  and  broker  to 
advertise:  The  one  thing  that 
reaches  and  stays  with  the 
buyers! 


Compiled  and  Published  by 


THE  CANNING  TRADE 


Baltimore,  Maryland 
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The  Winter  Vegetable  Crop  Condition  | 

By  the  Bureau  of  Agricultural  Economics  I 

Crop  Reporting  Board  | 


Washington,  D.  C.,  February  9,  1935. 

The  following  statements  briefly  review  the  cur¬ 
rent  releases  on  the  acreage  and  production  fore¬ 
casts  of  certain  commercial  truck  crops  in  specified 
groups  of  States  for  the  1935  season.  Details  by  States 
are  available  in  separate  reports  on  each  crop,  any  of 
which  will  be  mailed  upon  request. 

SNAP  BEANS — Although  the  winter-crop  acreage 
of  snap  beans  in  Florida  is  the  same  as  in  1934,  or  21,- 
000  acres,  yields  per  acre  are  expected  to  average  only 
half  as  large  as  those  of  a  year  ago  and  production  is 
forecast  at  1,260,000  bushels  compared  with  2,520,000 
bushels  last  year.  This  indicated  production  is  only 
9  per  cent  smaller  than  the  5-year  average  (1929-33) 
of  1,381,000  bushels. 

BEETS — The  recent  cold  weather  in  Texas  has  re¬ 
duced  both  the  acreage  and  the  expected  yield  of  beets 
well  below  the  estimated  acreage  and  the  indicated 
yield  of  one  month  ago.  The  acreage  is  now  reported 
at  6,000  acres  which  is  17  per  cent  below  last  year’s 
acreage  of  7,200.  It  is  still  considerably  larger — about 
13  per  cent — than  the  average  acreage  for  the  preced¬ 
ing  five  years,  1929-1933.  With  an  indicated  yield  per 
acre  of  100  bushels,  the  production  is  now  expected  to 
be  36  per  cent  smaller  than  that  of  last  year  and  29 
per  cent  smaller  than  the  5-year  average  production, 
or  600,000  bushels  forecast  for  this  year  compared  with 
936,000  bushels  last  year  and  a  5-year  average  of  845,- 
000  bushels. 

CABBAGE — There  is  an  estimated  decrease  of  4  per 
cent  below  the  1934  acreage  in  the  acreage  reported 
for  the  second  early  group  of  States,  or  14,500  acres 
for  this  year  compared  with  15,400  acres  last  year. 
There  appears  to  be  an  increase  of  7  per  cent,  however, 
over  the  5-year  average  acreage  of  13,500  acres  for 
the  years  1929  to  1933.  There  are  reported  decreases 
below  1934  of  47  per  cent  in  Alabama,  17  per  cent  in 
Mississippi  and  38  per  cent  in  North  Carolina,  no 
change  in  Georgia,  a  slight  increase,  6  per  cent,  in 
Virginia  and  150  per  cent  increase  in  South  Carolina. 

Production  indications  for  the  early  group  of  States 
(California,  Florida,  Louisiana,  and  Texas)  have  been 
cut  62  per  cent  below  those  of  a  month  ago,  due  to 
heavy  damage  from  the  recent  freeze  in  Texas  and 
Louisiana,  and  now  point  to  a  crop  of  104,700  tons  this 
year  as  compared  with  326,000  tons  produced  in  1934. 
(There  were  100,400  tons  of  the  1934  crop  in  these 
States  not  harvested  on  account  of  market  conditions.) 

CARROTS  —  Production  of  carrots  in  the  early 
group  of  States,  Arizona  and  Texas,  is  now  forecast 
at  1,280,000  bushels,  or  a  crop  600,000  bushels  smaller 


than  that  indicated  by  conditions  on  January  1.  This 
decrease  from  earlier  indications  is  due  to  loss  of  acre-  ] 
age  and  crop  damage  in  Texas  caused  by  the  recent  < 
freeze  in  that  State.  The  production  now’  expected  for  I 
1935  is  6  per  cent  smaller  than  last  year’s  crop  and  ij 
31  per  cent  smaller  than  the  average  production  for  | 

the  5-year  period  1929  to  1933.  | 

And  here  is  a  report  from  N.  C.  A.  Bulletin  of  | 
February  9th :  ^ 

1 

“FRUIT  AND  VEGETABLE  MARKET  1 

COMPETITION  I 

li 

“Shipments  of  winter  vegetables  continue  very  much  | 
lower  than  last  year  although  there  was  some  increase  I 
the  week  of  February  2  over  the  preceding  week.  Snap  j 
and  lima  beans  which  come  largely  from  the  domestic  | 
production  were  very  much  smaller  in  supply  than  for  | 
the  corresponding  week  last  year.  There  were  prac-  i 
tically  no  shipments  of  domestic  tomatoes,  whereas  a  | 
year  ago  152  cars  were  shipped.  Imports  of  fresh  { 
tomatoes  amounted  to  160  cars  compared  with  129  a  ] 
year  ago.  The  bulk  of  the  imports  is  coming  from  ; 
Mexico  whereas  a  year  ago  Cuba  was  the  principal  j 
source  of  fresh  tomatoes. 

“Green  pea  shipments  from  Florida  totaled  only  18  ‘ 
cars  for  the  week  compared  with  682  for  the  corre-  I 
spending  week  last  year.  Imports  of  peas,  coming  ^ 
mainly  from  Mexico,  were  lower  than  for  either  the  ] 
previous  week  or  for  the  corresponding  week  last  year.  - 
Practically  all  the  spinach  comes  from  Texas  at  this  I 
season  of  the  year  but  shipments  from  that  source  have  | 
declined  to  a  very  low  level.  j 

“All  other  vegetables  competing  directly  with  can-  \ 
ned  foods  were  larger  in  supply  than  for  the  corre-  \ 
sponding  period  last  year.  These  vegetables  are  large-  I 
ly  root  crops,  cabbage,  and  cauliflower,  the  supply  of  ^ 
which  continues  large.”  ^ 

,5*  J 

PRESTON  McKinney,  vice-president  and  secre-  \ 
tary  of  the  Canners  League  of  California,  has  returned  I 
to  his  San  Francisco  headquarters  after  several  months  j 
of  service  with  the  Government  at  Washington.  i 

*  *  *  I 

CALIFORNIA  TOMATO  GROWERS  made  a  last-  ; 
minute  fight  last  year  for  increased  prices  for  canning 
tomatoes,  asking  that  existing  contracts  be  revised. 
Their  demands  were  not  complied  with,  but  this  year 
efforts  are  being  made  to  get  growers  together  on  a 
price  control  plan  before  acreage  is  signed  for  the 
season.  Meetings  of  growers  in  the  San  Francisco 
Bay  district  are  being  held  and  a  definite  plan 
drawn  up. 
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HAMACHEK 

IDEAL 

VINERS 


Hamachek  Ideal  Viners  arc  the  most  eco¬ 
nomical  viners  for  the  packer  and  grower. 
They  thresh  the  peas  more  thoroughly  out 
of  the  vines  and  reduce  breakage  during  the 
hulling  process.  They  effect  an  improvement 
in  quality  because  the  peas  saved  are  the  most 
tender  ones  that  are  in  the  vines,  and  because 
they  will  thresh  young  and  tender  peas  very 
efficiently.  The  savings  effected  are  large 
and  important  to  every  pea  packer. 

The  reasons  for  these  savings  are  due  to 
many  exclusive  patented  features.  An  exam¬ 
ple  is  found  in  the  curved,  forwardly  inclined 
beaters  that  hit  the  pods  more  often  and  uti¬ 
lize  larger  surfaces  of  the  beaters.  The  agit¬ 
ator  saves  many  liberated  peas. 

The  sturdy  construction  of  the  viners  and 
the  low  up-keep  cost  also  appeals  to  users. 


FRANK  HAMACHEK 
MACHINE  CO. 

KEWAUNEE  »  »  WISCONSIN 

yllao  Manufacturers  oj 

VINER  FEEDERS,  ENSILAGE  DISTRIBUTORS, 
AND  CHAIN  ADJUSTERS 


CLUE, 

lunsTG/ 

Send  for  this 

FREE 

24- Paq  e 

HANDBOOK 


A  wealth  of  practical  information  never  before  available- copyrighted 
by  the  world’s  largest  producer  of  adhesives!  Every  Canner  should 
read  this  booklet  and  pass  it  along  to  his  foreman  and  operators!  Some 
topiescovered:  Storage  and  Care  of  Glue'~'Opening  the  Barrel 
--Thinning  Prepared  Glues— Preparation  of  Dry  Gums.  Paste  Powders, 
Animal  Glues,  and  Flexible  Glues— Use  of  Cellophane  Glues  ~and 
many  other  subjects.  Address  our  nearest  office. 

PIN  THIS  ADVERTISEMENT  TO  YOUR  LETTERHEAD 

UnTionni  Rdhesives  Corp. 


818  GREENWICH  ST. 

Chicaxo:  1940  Carroll  Ave. 
Phila.:  1305  Germantown  Ave. 
Clevel’d:  2775  PittsburKh  Ave. 


NEW  YORK 

So.  Boston:  15  Elkins  Street 
San  Francisco:  883  Bryant  St. 
—  and  other  principal  cities 
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Vitamin  D  and  Calcium  in  Foods 

1 


The  efficacy  of  the  commonly  used  sources  of  vita¬ 
min  D  in  the  cure  and  prevention  of  infantile 
rickets  has  led  to  the  tacit  assumption  that  it  would 
be  well  from  the  nutritional  point  of  view  to  add  this 
food  factor  to  the  diet  of  all  persons.  This  suggestion 
has  not  escaped  adverse  comment.  However,  the  at¬ 
tention  given  to  the  vitamin  D  potency  of  cod  liver 
oil  and  halibut  liver  oil  with  viosterol,  and  of  egg  yolk 
and  liver  has  raised  the  question  of  the  efficacy  as  anti¬ 
rachitic  and  mineralizing  agents  of  some  common  foods 
less  widely  heralded  in  this  respect.  Kohman,  San¬ 
born,  Eddy,  and  Gurin  *  have  called  attention  to  the 
paucity  of  information  on  this  point  and  reported  the 
results  of  an  experimental  study. 

A  mixture  of  five  commercially  canned  foods — sweet 
potatoes,  spinach,  peas,  carrots  and  roast  beef — was 
chosen  as  more  or  less  similar  to  an  ordinary  human 
diet.  To  this  ration  was  added  calcium  lactate  until 
the  content  of  calcium  and  phosphorous  as  well  as  the 
ratio  of  one  to  the  other  was  similar  to  that  of  the  well 
known  Steenbock  rachitogenic  ration.  When  this  diet 
was  fed  to  laboratory  animals,  it  was  found  that  the 
proportion  of  ash  in  the  bone  was  influenced  little, 
if  any,  by  the  addition  of  vitamin  D  in  the  form  of 
cod  liver  oil,  indicating  that  in  ordinay  foods  there 
is  an  adequate  amount  of  this  factor  even  for  the  needs 
of  young  growing  animals.  That  vitamin  D  was  pres¬ 
ent  in  this  diet  in  significant  concentration  was  then 
shown  by  mixing  the  food  mixture  in  equal  parts  with 
the  severely  rachitogenic  diet  of  Steenbock ;  here  again 
addition  of  cod  liver  oil  exerted  little  influence  on  the 
percentage  of  bone  ash. 

A  further  study  having  a  bearing  on  the  foregoing 
observation  was  carried  out.  Several  generations  of 
experimental  animals  were  given  three  diets :  a  mix¬ 
ture  of  raw  food,  the  same  after  so-called  home  cook¬ 
ing,  and  a  similar  mixture  after  having  been  canned 
(commercially).  The  reproduction,  including  consid¬ 
eration  of  birth  and  weaning  weights  of  the  young, 
was  definitely  superior  in  the  group  given  the  cooked 
and  canned  foods.  Furthermore,  the  young  fed  the 
canned  food  grew  far  better  than  those  given  the  raw 
diet.  The  authors  are  inclined  to  attribute  the  favor¬ 
able  effect  of  cooking  to  the  change  produced  in  the 
cellulose,  thus  preventing  it  from  absorbing  calcium, 
which  would  then  be  lost  in  the  feces.  There  is  no 
doubt  that,  when  milk  is  added  to  both  the  raw  and  the 
cooked  food,  there  is  a  definite  increase  in  bone  ash 
on  all  three  diets  and  the  differences  between  raw 
and  cooked  foods  is  eliminated. 

These  observations  indicate  again  that  in  foods 
chosen  to  be  generally  representative  of  our  national 
dietary  there  is  an  appreciable  lack  of  calcium.  How¬ 
ever,  the  deleterious  influence  of  indigestible  residue 
on  calcium  absorption  can  be  largely  overcome  by 


*  Kohman,  E.  F. ;  Sanborn,  N.  H.;  Eddy,  W.  H.,  and  Gurin, 
C.  Z.;  Indust.  &  Eng.  Chemistry,  26:  758  (July)  1934. 


providing  an  additional  source  of  this  mineral  element 
in  readily  available  form.  Furthermore,  it  appears  that  ■ 
in  ordinary  dietary  mixtures  chosen  in  conformity  with 
modern  precepts  of  nutrition  there  are  present  ade- 
quate  amounts  of  the  appropriate  accessory  food  fac- 
tors  for  the  promotion  of  satisfactory  utilization  of  * 
calcium  and  phosphorous.  Editorial  from  the  Jour- 
nal  of  the  American  Medical  Association,  August  11,  ^ 

1934.  m 

NATIONAL  RECOVERY  ADMINISTRATION  | 

ORDER  No.  446-41 

Code  of  Fair  Competition  for  the  Canning  Industry 

Granting  Application  of  The  National  Kraut  ^ 

Packers  Association,  Inc.,  Geneva,  New  York, 
on  behalf  of  the  Members  of  the  Industry  for 
a  Partial  Exemption  from  the  Provisions  of 
Article  III,  Section  1. 

WHEREAS,  an  application  has  been  made  by  the  ^ 
above  named  applicant  for  an  exemption  from  that 
provision  of  Article  III,  Section  1,  of  the  Code  of  Fair 
Competition  for  the  Canning  Industry  which  is  as  fol-  J 
lows : 

“No  employee  shall  be  permitted  to  work  in 
excess  of  thirty-six  (36)  hours  in  any  week 
or  eight  (8)  hours  in  any  day  with  the  fol¬ 
lowing  exceptions” :  and 

WHEREAS,  the  Deputy  Administrator  and  the  vari- 
ous  advisory  boards  have  reported,  and  it  appears  to  i 
the  satisfaction  of  the  National  Industrial  Recovery 
Board,  that  the  exemption  herein  granted  is  necessary  ^ 
and  will  tend  to  effectuate  the  policies  of  Title  I  of  the  ^ 
National  Industrial  Recovery  Act; 

NOW,  THEREFORE,  pursuant  to  authority  vested 
in  the  National  Industrial  Recovery  Board,  it  is  hereby  | 
ordered  that  the  above  named  applicant  be  and  it  here- 
by  is  exempted,  as  of  the  date  of  this  order,  from  said 
provisions  of  said  Code,  provided  that:  s 

(1)  No  employee  shall  be  permitted  to  work  in  ex-  ^ 
cess  of  thirty-six  (36)  hours  in  any  week  or  nine  (9) 
hours  in  any  day  on  non-seasonal  operations. 

(2)  The  exemption  herein  granted  shall  be  termi¬ 
nated  by  the  National  Industrial  Recovery  Board  at 
such  time  as  it  deems  that  there  is  a  showing  of  proper 
cause  therefor. 

(3)  A  copy  of  this  Order  shall  be  displayed  along¬ 
side  the  copy  of  the  official  Labor  Provisions  posted, 
pursuant  to  Executive  Order  No.  6950-B,  Administra¬ 
tive  Order  No.  7  and  Administrative  Order  No.  X-82. 

NATIONAL  INDUSTRIAL  RECOVERY  BOARD. 

By  Armin  W.  Riley,  Approval  recommended: 

Division  Administrator.  J,  Lawrence  Pond, 
Assistant  Deputy  Administrator. 
Washington,  D.  C.  January  16,  1935. 

(Received  February  11th,  1935.) 
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Peerless  Juice  Filler 

Fills  accurately  at  high  speed  with  no 
spilling,  leaking  or  dripping.  Sturdy 
construction,  easy  to  install  and  operate. 


Hand  Pack  Filler 

Steps  up  the  quality  of  your  pack  one  grade 
by  avoiding  breaking  down  the  toma< 
toes.  Large  capacity — small  floor  space. 


TOMATO  CANNING 


SPRAGUE-SELLS 


Complete  Equipment  for 
Tomatoes  and  Tomato 
Products 

•  For  the  canning  of  high 
quality  tomatoes,  pulp,  cat¬ 
sup,  chili  sauce  or  any  other 
food  product,  Sprague-Sells 
modern  machinery  will  assure 
you  of  top  results. 

Send  for  General  Catalog 
No.  200  showing  our  full  line 
of  dependable,  modern  can¬ 
ning  equipment  for  all  prod¬ 
ucts.  No  obligation  and  no 
charge.  Mail  coupon  below. 


<  High  Pressure 

Washer— Sorter— Scalder 

Latest  development  for  tomatoes.  Washes 
and  scalds  perfectly.  Removes  every  par¬ 
ticle  of  dirt  and  bacteria  without  bruis¬ 
ing  and  without  waste.  No  transfers. 


Peerless  Rotary  1  £ 

Washer  g 

Will  not  injure  any  tomatoes  fit  for 
canning.  Tomatoes  are  never  in  contact 
with  muddy  water.  Absolutely  sanitary, 
extremely  simple,  strong  and  durable, 
easy  to  clean.  Made  in  two  sizes. 


Sprague-Sells  Super  Pulper 

Revolutionary  new  principle  pulps 
by  both  pressing  and  centrifugal 
force.  Amazing  results,  great  ca¬ 
pacity,  maximum  efficiency,  better 
quality,  increased  yield. 


No.  2  Incline  Scalder 

A  strong,  sturdy,  all-metal  scalder  of  the 
conventional  type.  Has  sprays  both  above 
and  below  conveyor  adjustable  to  suit 
any  condition  of  tomatoes.  Simple  to 
operate  and  easy  to  clean. 


Complete  Line  for  the 
Tomato  Conner 

Inspection  Tables 
Bath  Washers 
Roller  Scalders 
Peeling  Tables 
Tomato  Crushers 
Tomato  Steamers 
Juice  Extractors 
Finishers 
Automatic  Fillers 
Pulp  Fillers 
Pulp  Tanks 
Exhausters 
Copper  Kettles 
Open  Kettles 
Cookers  and  Coolers 
Etc.,  etc. 


SEND 

FOR 

THIX 

BOOK 


Sprague-Lowe  Improved  Flash  Coil 

Fastest,  most  efficient  coil  ever 
offered  the  industry.  Steam  flashes 
to  every  part  of  coil  instantly. 
“Staggering”  of  coils  creates  per¬ 
fect  circulation  and  uniform  boil¬ 
ing  of  entire  tankful. 


SPRAGUE-SELLS  CORPORATION 
Hoopeston,  Illinois 

Please  send  us  your  General  Catalog 
No.  200.  We  are  interested  in  the 
following  equipment: 


Division  of  Food  Machinery  Corp. 

HOOPESTON,  ILLINOIS 

TELEPHONE  HOOPESTON  123 
Modem  Canning  Equipment  for  all  Food  Products 


Name. 


Address. 
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SALES  BELOW  OPEN  PRICES  ARE  CODE 
VIOLATIONS 

By  E.  C.  Montgomery 

Ex-Secretary,  Canning  Code  Authority 

Active  buying  is  now  beginning  again,  and  the 
Code  Authority  desires  to  call  to  the  attention  of 
^  every  canner  the  Code  requirements  of  Article 
VII  that  he  must  keep  a  file  of  his  prices  available  upon 
request  to  all  other  canners  and  to  all  buyers  of  the 
same  trade  class;  and  that  he  must  sell  only  upon  the 
ba^is  of  such  open  prices. 

Failure  to  furnish  to  other  canners  or  qualified 
buyers  such  price  information,  or  selling  below  open 
prices,  constitutes  a  violation  of  Section  1,  Article  VII, 
of  the  Code.  Any  canner,  buyer,  or  other  person  learn¬ 
ing  of  such  violation  is  urged  to  file  a  complaint 
immediately.  See  Bulletin  No.  14,  entitled  “How  to 
Make  Trade  Practice  Complaints.” 

The  value  of  adhering  to  these  requirements  is  well 
known  to  all  thoughtful  canners.  Trade  rumors  con¬ 
cerning  “inside  prices,”  rebates,  and  other  concessions 
are  continually  heard.  They  are  usually  without 
foundation,  but  nevertheless  sometimes  play  havoc  with 
a  market.  The  free  exchange  of  information  concern¬ 
ing  open  prices,  and  terms  of  sale,  is  perhaps  the  best 
method  for  dissipating  such  rumors  and  for  protecting 
canners  from  trade  gossip  circulated  solely  for  the 
purpose  of  breaking  the  market  on  a  particular  com¬ 
modity  in  a  specific  locality.  Thus,  apart  from  Code 
requirements,  common  sense  dictates  that  all  canners 
make  use  of  these  provisions. 

Simple  honesty  and  fair  dealing  require  that  sales 
be  made  at  the  open  prices  maintained  by  the  canners, 
and  the  protection  of  the  industry  as  a  whole  makes 
it  necessary  that  those  few  individuals  who  fail  in  this 
respect  and  sell  below  their  own  open  prices  be  immedi¬ 
ately  reported  as  Code  violators. 

CANNING  CODE  WILL  BE  ENFORCED 
Such  violations  and  depression  of  prices  are  of 
interest  to  every  canner.  For  one  thing  is  clear: 
During  the  coming  season  these  few  price  cutters  will 
not  be  able  thus  to  compete  at  the  expense  of  their 
labor.  The  hour  and  wage  provisions  of  the  Canning 
Code  will  be  rigorously  enforced. 

'GRAMS  of  INTEREST 

ALLEN  CUTTLER,  who  retired  recently  from  the 
Sutter  Packing  Company,  Palo  Alto,  California,  plans 
the  erection  of  a  new  plant  at  Mountain  View  at  an 
estimated  cost  of  $300,000. 

N.  POLITO  has  been  made  superintendent  of  the 
Bisceglia  Brothers  Canning  Company,  San  Jose,  Cali¬ 
fornia,  succeeding  Charles  Geraci,  who  has  taken  over 
other  duties. 

THE  FRANKLIN  SUGAR  REFINING  COMPANY 
announced  the  removal  of  its  general  offices  to  the 
eighth  ffoor  of  the  Public  Ledger  Building,  Sixth  and 
Chestnut  Streets,  Philadelphia,  Pa.,  on  January  19th. 
1935. 


CHARLES  MELL  AND  CHARLES  F.  WILLIAMS, 
well  known  in  the  San  Francisco  brokerage  field,  have 
announced  their  association  under  the  name  of  the 
Mel- Williams  Company,  to  do  a  general  food  brokerage 
business  and  offices  have  been  opened  at  112  Market 
Street.  They  will  act  as  exclusive  agents  for  the 
Visalia  Canning  Company,  packers  of  fruits  and 
vegetables. 

THE  K.  HOVDEN  FOOD  PRODUCTS  CORPORA¬ 
TION,  of  Monterey,  California,  is  planning  the  erection 
of  a  fish  cannery  at  Moss  Landing,  California. 

THE  HALF  MOON  BAY  CANNERY  of  the  Nielson 
Corporation,  at  Half  Moon  Bay,  California,  has  been 
leased  to  Andrew  F.  Gilcrest  and  associates. 

THE  RECENTLY  ORGANIZED  Western  States 
Grocery  Company,  of  Honolulu,  has  taken  over  the 
nine  stores  of  Safeway  Stores,  Inc.,  in  the  Hawaiian 
Islands.  Eight  of  these  are  in  Honolulu.  Inconveni¬ 
ence  of  proper  supervision  is  given  as  the  reason  for 
closing  out  the  Island  interests  of  the  firm. 

APRICOT  PITS — Canners  are  finding  a  new  market 
for  apricot  pits  with  the  manufacturers  of  explosives. 
The  Atlas  Powder  Company  has  contracted  for  the  pur¬ 
chase  of  3,000  tons  of  pits  a  year  and  will  use  these  as 
the  absorbent  medium  in  dynamite.  Other  concerns 
are  also  coming  into  the  market  for  supplies  of  pits, 
formerly  a  waste  product,  or  used  for  fuel. 

CASTLE  &  COOKE,  Honolulu,  T.  H.,  have  exercised 
their  option  to  purchase  20,000  shares  of  Hawaiian 
Pineapple  Company,  Ltd.,  preferred  stock;  and  the 
Waialua  Agricultural  Company  will  purchase  10,000 
shares  of  the  common  stock  on  March  31st.  These 
purchases  will  make  available  to  the  Hawaiian  Pine¬ 
apple  Company,  Ltd.,  $500,000  cash  on  January  31st 
and  $900,000  cash  in  March.  The  directors  of  this 
concern  took  another  step  toward  re-arranging  the 
company’s  financial  structure  when  they  authorized 
the  retirement  of  $1,750,000  par  value  outstanding 
notes  which  had  been  acquired  the  past  year.  Of  this 
amount  $1,731,000  is  represented  by  notes  due  April 
1st,  1936,  and  the  balance  notes  extended  to  mature 
April  1st,  1940.  President  Atherton  Richards  also 
announced  that  the  directors  had  authorized  calling  on 
April  1st,  $1,000,000  par  value  notes  of  April  1st,  1935. 
The  funds  necessary  for  this  purpose  were  provided 
through  the  recent  purchase  of  the  preferred  and 
common  stocks. 

ENSHER,  ALEXANDER  &  BARSOOM,  INC.,  have 
arranged  to  reopen  the  cannery  at  Isleton,  California, 
noted  for  its  production  of  asparagus. 

THE  SALMON  CANNERY  of  the  P.  J.  McGowan 
Fish  Co.,  at  Dodson,  Ore.,  has  been  destroyed  by  fire 
with  an  estimated  loss  of  $200,000.  The  ffames  de¬ 
stroyed  20,000  cases  of  salmon,  the  plant  and  twenty- 
eight  power  boats. 

THE  GILCREST  CANNING  COMPANY  has  been 
incorporated  at  Half  Moon  Bay,  California,  with  a 
capital  of  100  shares  of  stock  of  no  par  value,  by 
Manuel  J.  and  John  Bettencourt,  Jr.,  and  Andrew  F. 
Gilcrest. 
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CORN  CONTRACT  PRICES 

By  Frank  M.  Shook 


A  T  the  two  meetings  of  corn  canners  held  this  week 
/A  the  following  prices  for  growers  contracts  were 
/  \  reported : 


lowa-Neb. 

Ohio 

Ind. 

III. 

Stowell’s  Evergreen. 

..  7.00 

8.00 

8.00 

Narrow  Grain . 

..  7.00 

8.00 

8.50 

8.00 

Country  Gentleman.. 

..  8.00 

9.00 

9.00 

10.00 

Golden  Bantam . 

..  8.50 

10.00 

10.00 

11.00 

Golden  Yellow . 

..  7.50 

Illinois  reports  acreage  will  probably  be  same  as  in 
1934.  Indiana  about  same  acreage  as  last  year.  lowa- 
Nebraska  about  10  to  15  per  cent  more  acreage  than 
in  1934.  Pennsylvania  reports  indications  of  a  slight 
increase  in  acreage  and  about  10  to  15  per  cent  in¬ 
crease  in  prices  to  growers. 

It  was  the  concensus  of  opinion  of  Tri-State  corn 
canners  who  attended  the  meetings  that  prices  to 
growers  would  be  from  $1.00  to  $2.00  higher  than  in 
1934  depending  somewhat  on  the  locality  and  variety 
grown.  Indications  point  to  some  increase  in  acreage. 
Several  canners  have  made  heavy  reductions  in  acre¬ 
age  in  the  past  few  years  and  such  increases  as  are 
contemplated  is  working  toward  getting  back  more 
nearly  to  normal  acreage. 


RAILROAD  LINES  KEEP  OPERATING 

WINTER  has  hit  the  country  again  with  a  ven¬ 
geance.  It  may  not  be  the  exceptionally  hard 
winter  predicted  a  few  months  ago,  but  it  is 
winter,  nevertheless.  Snow  has  covered  many  parts  of 
the  country,  sleet  has  glazed  a  large  portion  of  it,  and 
ice  has  made  its  appearance  in  sections  which  it  visits 
infrequently.  The  cold  wave  may  not  last  long,  but 
it  has  already  served  to  remind  that  Old  King  Cold 
wields  a  powerful,  inconvenient,  and  even  destructive 
scepter,  whenever  he  has  a  mind  to  do  so. 

EVEN  CHAINS  ARE  USELESS 
In  addition  to  inflicting  untold  suffering  upon  many 
thousands  of  people  who  were  not  properly  prepared 
for  this  exhibition  of  his  power,  he  has  in  many  sec¬ 
tions  of  the  country  confounded  automobiles,  trucks, 
and  buses.  Even  chained  wheels  are  not  always  equal 
to  snow  and  ice  on  streets  and  highways.  Countless 
are  the  instances  in  which  automobiles,  trucks,  and 
buses  have  found  it  impossible  to  continue  on  their 
ways. 

A  LESSON  FOR  THE  PUBLIC 
But  in  the  midst  of  all  this  automotive  traffic  inter¬ 
ruption,  delay,  and  confusion,  street  railways  and  rail¬ 
road  freight  and  passenger  trains  have  continued  to 
operate,  with  a  few  delays  here  and  there.  This  class 
of  service  is  always  the  last  to  be  put  out  of  commis¬ 
sion  and  the  first  to  resume  operation,  after  winter  has 
done  its  worst.  And  the  lesson  of  this  is  something 
which  ought  not  to  be  lost  on  a  public  which,  although 
eager  for  new  modes  of  transportation,  is  largely  de¬ 
pendent,  in  the  last  analysis,  on  the  most  dependable 
forms  of  transportation. 

— From  the  Chattanooga  (Tenn.)  Times. 


PULP  and  JUICE  FILLER 

mis 

TOMATO  JUICE 
TOMATO  PULP 
SYRUPS,  ETC. 

without  any  spill! 

SIMPLE  -  ACCURATE  -  SANITARY 

Any  size  can  —  any  Capacity 
Built  in  Six  -^Nine  and  Twelve  Valve  Sizes 

BERLIN  CHAPMAN  CO.,  BERLIN,  WIS. 

BERUNrHAPMAM 

CANN1N6\#  MACHINERY 

Single  UnUmJICginiilele  Canning  Piaur 


MODERN 

GANSE 
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BETTER  PROFITS 

A  department  devoted  to  the  consideration  and  discussion  of  sales  questions 
of  every  kind,  and  to  every  phase  affecting  the  sale  and  distribution  of  canned 
foods;  therefore,  of  utmost  importance  to  every  canner,  because  on  your  sales 
depends  your  profits.  Improvement  in  selling  methods  must  result  in  better 
profits.  Conducted  by  an  Expert  of  long  experience,  but  whose  identity  will 
be  kept  hidden. 

Questions  Invited,  and  Your  Opinions  Welcomed. 


A  LL  reports  of  the  Convention,  all  comments  of 
canners  and  brokers  alike  indicate  that  both 
/  \made  money  during  1934.  This  being  the  case, 
many  excuses  such  as  used  in  the  past  when  construc¬ 
tive  efforts  toward  building  business  have  been  sug¬ 
gested,  will  not  hold  water  this  season. 

I  am  thinking  especially  about  this  matter  of  re-sale 
work  for  distributors.  Year  after  year  many  canners 
have  not  attempted  it  because  they  felt  they  could  not 
afford  to.  Brokers  have  not  been  willing  in  the  main 
to  attempt  it  because  they  felt  their  accounts  were  all 
to  unstaple  and  too  apt  to  be  snatched  away  if  built 
to  large  profitable  proportions  or  else  they  were  handi¬ 
capped  financially  in  doing  the  work.  Canners  by  and 
large  can  afford  to  do  retail  work  this  season  if  they 
wish  to  and  brokers  can  not  afford  not  to  consider  the 
matter  seriously  if  the  accounts  they  represent  are  not 
inclined  to  do  the  job. 

There  are  various  ways  and  means  by  which  a 
canner  undertaking  such  a  venture  can  go  about  it. 
Certainly,  not  many  will  at  once  appoint  a  representa¬ 
tive  in  a  market  or  markets  and  start  immediately  by 
means  of  this  salesman  to  build  a  retail  following. 
There  is  an  easier  way,  a  better  way  if  you  are  at  all 
concerned  about  how  the  money  is  going  to  hold  out. 
Suppose  you  have  a  small  plant,  pack  a  limited  line 
and  sell  it  through  six  or  eight  brokers  principally. 
So  far  you  have  been  contacting  these  brokers  and 
principal  customers  yourself  and  doing  a  very  good 
job  of  it  at  a  minimum  of  expense.  Still,  you  now  feel 
you  would  like  to  build  some  more  business  if  possible 
by  doing  some  retail  work  if  it  could  be  arranged  with¬ 
out  too  much  expense. 

All  right,  employ  a  good  salesman,  first  of  all,  to 
take  from  your  shoulders  the  burden  of  calling  on  those 
few  brokers  you  have  as  well  as  the  principal  customers 
you  sell. 

When  you  hire  this  man,  explain  at  the  time  that  in 
addition  to  calling  on  your  brokers  and  leading  buyers 
you  will  also  want  him  to  contact  and  sell  the  principal 
accounts  of  each  distributor.  In  between  selling 
seasons  you  will  also  want  him  to  assist  these  leading 
retailers  in  making  displays  of  your  goods,  in  putting 
on  retail  sales  and  advertising  campaigns  and,  in  fact, 
act  at  all  times  as  your  personal  representative  among 
all  customers  and  representatives.  Here,  then,  is  a 
practical  way  in  which  you  can  relieve  yourself  of  con¬ 
siderable  time  and  effort  you  have  been  putting  on  the 


sales  end  of  your  business  when  you  are  most  closely 
drawn  to  the  manufacturing  duties  and  responsibili¬ 
ties  of  it.  At  the  same  time  you  will  bulwark  your 
retail  distribution  strongly,  keep  distributors  better  in  ^ 
line  and  more  solidly  behind  the  sale  of  your  goods.  i 

If  the  representative  you  select  is  the  capable  man 
you  should  have  he  will  develop  your  business  to  a 
point  where  he  will  recommend  you  hire  another  man 
or  more  men  to  do  nothing  but  retail  sales  and  adver¬ 
tising  work.  There  is  no  denying  the  fact  that  lines 
employing  a  retail  salesman  in  principal  markets  stay 
in  longer,  get  better  displays  and  enjoy  more  news-  ■ 
paper  advertising  by  distributors  than  do  the  lines  > 
not  furnishing  such  support.  Give  this  matter  careful 
consideration,  adopt  the  suggestion  if  possible  and  put  ^ 
it  into  execution  promptly.  You’ll  strengthen  your  j 
sales  position  if  you  do. 

Brokers  as  well  as  canners  have  made  money  during 
the  past  year.  Codes  and  conditions  have  helped  them 
in  ways  many  never  expected.  You  have  some  out¬ 
standing  brokers  representing  you  who  have  available 
competent  salesmen  for  the  doing  of  retail  work  on  \ 
your  account.  If  such  employees  are  not  permanently 
on  the  pay  roll  of  your  brokers  they  may  be  secured 
readily.  Others  among  your  representatives  are  not 
in  a  position  to  put  one  of  their  retail  men  on  your 
account  as  they  are  not  in  the  habit  of  carrying  such 
men  on  their  staff.  Such  representatives  should  be 
persuaded  to  secure  a  good  man  to  cover  at  least  the 
high  spots  on  the  retail  trade  in  their  logical  territory 
or  they  should  be  willing  and  anxious  to  do  the  work 
themselves.  In  either  event,  your  broker  should  do 
this  necessary  re-sale  work  as  his  contribution  toward 
the  upbuilding  of  your  account  and  do  it  at  his  own 
expense.  Remember,  brokers  made  money  last  year. 

If  they  had  your  account  they  made  money  on  it,  they 
should  be  willing  to  spend  some  of  it  as  indicated. 
Especially  as  buyers  are  in  the  market  for  futures  this 
year  at  least  thirty  days  ahead  of  the  seasonal  date 
on  which  they  were  in  the  spring  of  1934. 

Just  a  thought  here  in  connection  with  the  taking 
of  orders  for  future  delivery.  Yours  may  be  one  of 
the  accounts  in  several  broker’s  offices  which  is  not 
one  of  the  big  outstanding  accounts.  Some  of  your 
representatives  may  be  waiting  a  few  weeks  before 
starting  to  book  your  line  for  fall  delivery.  If  your 
prices  have  been  announced,  if  they  show  you  an  an¬ 
ticipated  profit,  do  not  hesitate  to  put  pressure  on  your 
brokers  for  the  booking  of  future  business.  I 


h^ehniary  18, 1985 


the  canning  trade 


REMODERNIZE 

FOR 

Better  Quality  —  Better  Satisfied  Customers  —  Better  Profits 

WITH 

HYDRAULIC  CONVEYING  EQUIPMENT 

A  new  Washing,  Elevating  and  Conveying  system  thoroughly  tested  under  the  fire 
of  actual  cannery  operation.  It  eliminates  losses.  Increases  production.  Greatly 
improves  factory  sanitation  and  working  conditions. 

^HYDRAULIC:  “That  science  of  liquids  in  motion  and  the  application 
of  the  forces  which  influence  the  motions  of  water  for  practical  purposes" 

Manufactured 

540  W.  POPLAR  AVE.  THE  scon  VINER  CO.  COLUMBUS,  OHIO 

MAKERS  OF  SCOTT  IMPROVED  GREEN  PEA  MINERS  &  VINER  FEEDERS 
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If  you  are  fortunate  enough  to  have  traveling  repre¬ 
sentatives  working  out  of  your  office  they  are  already 
on  the  job  and  by  example  at  least  are  showing  your 
brokers  that  future  business  can  be  written.  This 
is  only  one  of  the  many  ways  in  which  you  will  be 
helped  as  you  engage  in  giving  your  line  or  brand  more 
sales  and  merchandising  support. 

Of  course,  the  lines  already  enjoying  substantial 
future  business  are  those  best  known  and  distributed. 
Some  have  been  short  in  supply  and  wholesalers  are 
anxious  to  insure  adequate  supplies  next  fall  by 
placing  future  orders  now.  Not  all  expect  an  over 
production  in  all  lines  of  canned  foods.  Even  if  crops 
are  produced  and  packed  abundantly  in  all  items,  the 
one  that  is  known,  advertised  and  merchandised  will 
sell  for  the  most  money  in  proportion.  It’s  the  excess 
of  unknown  lines  and  products  that  breaks  a  market. 

Authorities  agree  the  world  of  business  is  in  a  state 
of  flux,  we  see  new  paths  followed  successfully  each 
day  and  week  in  all  lines  of  endeavor.  The  small 
canner  has  never  felt  he  should  develop  his  lines  by 
means  of  sales  work,  merchandising  and  advertising. 
Yet,  as  such  things  go,  the  small  canner  of  today  work¬ 
ing  along  lines  he  has  always  followed  will  in  a  few 
years  be  the  great  canner  of  the  moment.  One  such 
I  have  in  mind  right  now.  Starting  with  a  single  plant 
a  few  years  ago  he  looked  with  longing  on  the  position 
of  others  longer  established  in  the  business.  Probably 
no  concrete  dreams  of  grandeur  filled  his  mind  because 
when  approached  with  a  logical  plan  for  building  brand 
demand  he  laughed  it  off  and  seemed  content  to  pack 
and  market  in  a  small  way.  Still  his  plants  increased 
in  number,  his  pack  improved  in  quality  gradually. 
Changing  conditions  bring  him  today  to  a  point  where 
he  is  the  largest  packer  in  his  state  of  a  commodity 
highly  competitive.  True,  packing  and  marketing  in 
about  the  way  he  has  always  known  has  brought  him 
to  the  point  he  has  reached,  but  now  he  needs  an 
orderly,  logical  marketing  plan  based  on  known  labels 
enjoying  a  consumer  demand.  Unless  drought  history 
repeats  itself  exactly  he  will  not  be  able  this  year  to 
ship  his  pack  into  territory  where  normally  plenty  of 
corn  is  packed.  If  he  fails  in  disposing  of  his  pack 
promptly  it  will  go  to  form  a  part  of  a  large,  unwieldly 
unprofitable  surplus  to  plague  its  owner  and  all  others 
situated  in  a  like  position. 

Because  you  have  never  done  retail  sales  work, 
because  you  have  always  sold  your  pack  where  you 
could  to  the  best  advantage  with  no  thought  of  whether 
or  not  you  might  sell  to  the  same  buyer  next  year  is 
all  the  more  reason  why  you  should  have  a  plan  for 
building  permanent  business  this  year  and  work  it  as 
successfully  as  you  can. 

Times  are  changing,  change  with  them ! 

Your  profits  will  increase  as  you  do. 

CANNERS’  CONVENTIONS 

FEBRUARY  19-20,  1935 — Virginia  Canners  at  Hotel 

Roanoke,  Virginia.  Annual. 


ESTIMATED  SALES,  WHOLESALERS  PROPER,  FOR 
1934,  UP  13.5% 

By  the  Department  of  Commerce 

WHOLESALERS  proper  who  did  40.5  per  cent 
of  total  wholesale  business  in  1933,  are  esti¬ 
mated  to  have  increased  their  dollar  sales  to 
$14,710,000,000  in  1934,  from  $12,959,000,000  in  1933, 
or  a  13.5  per  cent  increase,  according  to  a  statement 
made  public  January  29,  1935,  by  C.  T.  Murchison, 
Director  of  the  Bureau  of  Foreign  and  Domestic  Com¬ 
merce,  based  upon  estimates  compiled  in  the  Wholesale 
Trade  Section  of  the  Bureau  by  S.  L.  Kedzierski. 

Wholesalers  proper,  as  classified  by  the  Bureau  of 
the  Census,  do  not  include  manufacturers’  sales 
branches,  bulk  tank  stations,  chain  store  warehouses, 
assemblers,  and  country  buyers,  and  agents  and  brok¬ 
ers  who  handle  merchandise  on  a  wholesale  basis.  No 
sales  estimates  have  been  made  for  these  classes  of 
wholesale  distributors  for  the  lack  of  sufficient  sales 
data  for  the  first  eleven  months  of  the  year  1934. 

Based  upon  the  most  reliable  wholesale  trade  statis¬ 
tics  currently  available  for  the  first  eleven  months  of 
1934,  each  kind  of  business,  classified  by  major  trades, 
increased  its  sales  in  1934  over  1933.  While  the  gen¬ 
eral  trend  of  wholesale  sales  in  1934  was  upward,  the 
rate  of  increase  varied  among  the  different  trades. 
Estimated  sales  of  wholesalers  proper  showed  distribu¬ 
tors  of  automotive  products  with  an  increase  of  26  per 
cent;  electrical  goods,  20  per  cent;  consumer  goods, 
19  per  cent ;  drug  and  drug  sundries,  16  per  cent ;  dry 
goods,  16  per  cent;  clothing  and  furnishings,  15  per 
cent;  furniture  and  house  furnishings,  14  per  cent; 
grocery  and  foods,  12  per  cent;  coal,  10  per  cent;  to¬ 
bacco  and  its  products,  9  per  cent;  amusement  and 
sporting  goods,  6  per  cent ;  lumber  and  building  mate¬ 
rials,  6  per  cent ;  waste  materials,  3  per  cent ;  and  farm 
supplies,  2  per  cent.  The  remainder  of  the  trades  indi¬ 
cated  increases  of  approximately  the  same  per  cent 
change  as  total  sales  of  all  25  groups  combined. 

DECLINE  OF  ESTIMATED  SALES  CHECKED 
IN  1934 

The  decline  in  the  dollar  sales  of  wholesalers  proper 
from  the  high  point  of  1929  has  been  definitely  checked, 
according  to  the  1934  estimates,  although  the  sales  of 
wholesale  distributors  of  farm  products  and  grocery 
and  food  items  recovered  one  year  earlier.  By  1934 
estimated  wholesale  sales  in  many  of  the  25  major 
kinds  of  business,  as  classified  by  Wholesale  Census, 
showed  unmistakable  signs  of  recovery. 

Using  1929  actual  figures  as  100,  total  sales  dropped 
to  46  (estimated)  by  1932,  and  to  44  (actual)  by  1933. 
Although  the  1934  figure  is  only  50  per  cent  of  that  of 
1929,  it  indicates  a  better  year  for  wholesalers  proper 
than  either  1932  or  1933. 

Attention  is  called  to  the  relative  decline  in  sales  for 
1929-1933  among  the  various  trades.  Wholesalers  en¬ 
gaged  in  the  distribution  of  durable  goods,  such  as 
lumber  and  building  materials,  metals,  and  electrical 
goods,  suffered  the  greatest  decreases — 78  per  cent, 

{Continued  on  Page  26) 
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I  ABEL  REVISION  may  look  like  a  dark  cloud,  but  it  has  a 
A  silver  lining.  It  affords  a  chance  to  modernize  and 
beautify  your  labels  according  to  the  standards  of  today. 


The  new  regulations  will  compel  standardized  infor¬ 
mation,  but  there  is  another  standard  which  isn’t  a 
matter  of  law.  Those  who  see  the  silver  lining  will  seize 
the  chance  to  make  their  labels  comply  not  only  with 
government  standards,  but  also  with  modern  standards 
of  beauty,  sales-power  and  attractiveness. 

S”  can  help  you  modernize  without  losing  valuable 
trade-marks.  And  when  all  labels  are  compelled  by  law 
to  carry  standardized  information,  the  public — always 
relying  on  a  dependable  brand — will  give  preference  to 
those  which  are  attractively  labeled. 

That’s  the  silver  lining — while  you  are  changing  your 
labels,  you  have  the  chance  to  make  them  carry  more 
sales-power  as-well  as  more  information — and  “U  S” 
can  help  you  do  it. 


THE  UNITED  STATES  PRINTING  LITHOGRAPH  COMPANY 


CINCINNATI 
303  Beech  Street 


NEW  YORK  CITY 
52-C  East  I9th  Street 


BALTIMORE 
403  Crete  Street 
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Wanted  and  For  Sale 

This  is  a  “page  that  must  be  read  each  week  to  be  appreciated.  You  are  unlikely  to  be  interested  every  week  in  what 
is  offered  here,  but  it  is  possible  you  will  be  a  dozen  times  in  the  year.  If  you  fail  to  see  and  accept 
your  opportunity  your  time  is  lost,  together  with  money.  Rates  upon  application. 


For  Sale  —  Machinery 

FOR  SALE— 175  gallon  steam  jacketed  copper  kettles, 
$150.00  each,  while  they  last.  We  are  dealers  in  can¬ 
ning  machinery. 

Ashley  Mixon  Co.,  “Heart  of  the  Ozarks” 
Springfield.  Mo. 

FOR  SALE —  Canning  Equipment  for  factory,  farm 
and  home. 

Baker  Brothers,  Muscatine,  Iowa. 

FOR  SALE— Pea  Canning  Equipment.  Viners,  Nest¬ 
ed  Graders,  Washers,  etc.,  etc. 

The  Quaker  Maid  Co.,  Inc.,  Brockport,  N.  Y. 

FOR  SALE — 2  Hansen  16“  Elevator  Boots,  complete 
with  idler,  drives,  buckets,  takeup  boxes  and  52 
Roller  pin  chain  guaranteed  in  first  class  condition. 
Only  used  few  years.  Reason  for  selling  installing 
washer  elevator.  Also  one  Hansen  16“  Elevator 
Boot  used  about  eight  years,  complete  with  No.  52 
common  chain,  buckets,  drives,  etc, 

Fuhremann  Canning  Co.,  Appleton,  Wis. 

Wanted  —  Machinery 

WANTED  For  cash:  four  used  No.  5  Sprague  Cutters 
in  “as  is“  condition. 

Address  Box  A-2010  care  of  The  Canning  Trade. 

WANTED — Hot  water  Exhaust  Boxes,  also  complete 
Tomato  machinery,  such  as  Tomato  Washer,  No.  10 
Tomato  Filler,  Tomato  Scalder,  Tomato  Peeling 
Tables,  also  Chisholm  Ryder  Bean  Grader  and  Bean 
Snippers,  also  closed  Retorts,  40“  x  72“. 

Address  Box  A-2011  care  of  The  Canning  Trade. 

For  Sale  —  Factories 

FOR  SALE— Corn  Canning  Plant  in  fine  corn  district. 
Capacity  40,000  cans  per  day.  Equipment  in  good 
condition.  For  further  information  address 
A.  J.  Scheurer,  Morrow,  Ohio. 

FOR  SALE— Cannery  located  in  Central  Delaware. 
Suitable  for  canning  of  Tomatoes,  Tomato  Pulp  and 
Apple  Butter. 

The  Industrial  Lease  Dept.,  The  Great  A.  &  P. 

,  Tea  Co., 

420  Lexington  Ave.,  New  York  City 

FOR  SALE — A  real  bargain.  Well  equipped  two  line 

tomato  and  bean  factory  in  Missouri.  Plenty  of 
acreage,  labor  and  water.  Electric  power  and  rail¬ 
road  facilities. 

Address  Box  B-2009  care  of  The  Canning  Trade. 


FOR  SALE— Cannery  for  packing  peas,  beans,  corn 
and  tomatoes,  unlimited  capacity.  Located  in  town 
of  2,000  population,  in  large  farming  section  on 
Eastern  Shore  of  Maryland.  Three  boilers,  engines, 
retorts,  etc.,  artesian  well,  generator.  Also  water 
and  electric  power  from  town;  shanties  for  help. 
Railroad  siding  at  both  packinghouse  and  warehouse 
with  storage  capacity  of  one  hundred  thousand  cases. 

Address  Box  A-1999  care  of  The  Canning  Trade. 


Help  Wanted 


WANTED— Processor  for  meat  -  beef,  pork,  chicken,  etc.,  -  fac¬ 
tory.  A  man  who  is  master  of  the  situation,  and  perfectly 
familiar  with  the  business.  Give  reference,  and  state  salary. 
Address  Box  B-1997  care  of  The  Canning  Trade. 


WANTED  -  For  sales  work,  by  established  and  nationally  known 
firm,  a  competent  and  experienced  preserver  schooled  in  actual 
production  of  entire  jelly  and  preserve  line.  He  must  be  capable 
of  efficiently  demonstrating  their  products  to  preservers  and 
able  to  properly  assist  them  in  their  various  problems.  Please 
give  details  as  to  age,  experience,  references,  etc,,  in  first  letter, 
all  of  which  will  be  held  strictly  confidential. 

Address  Box  B-1995  care  of  The  Canning  Trade. 


WANTED — Manager-Superintendent.  Chance  for  party  with 

some  capital  to  buy  into  an  established  business  canning  peas, 
beans  and  tomatoes. 

Address  Box  B-2004  care  of  The  Canning  Trade. 

WANTED — Experienced,  competent  man  to  pack  quality  soups, 
spaghetti,  pork  &  beans,  etc.  Give  experience,  references,  age 
and  salary  expected  in  reply. 

Address  Box  B-2013  care  of  The  Canning  Trade. 


Situations  Wanted 


POSITION  WANTED — Mr.  Canner,  do  you  require  the  services 
of  a  meat  and  vegetable  canning  superintendent?  May  I  offer 
my  25  years’  experience  in  this  line  as  a  quality  packer? 

Address  Box  B-2000  care  of  The  Canning  Trade. 


POSITION  WANTED — By  Superintendent  in  town  or  city.  This 
man  is  a  factory  installer  and  a  fine  quality  packer  of  fruits  and 
vegetables,  also  meats  of  all  kinds.  In  the  game  25  years;  age 
44;  best  of  health.  Fine  references  as  well  as  personality.  Has 
packed  meat  for  the  Government. 

Address  Box  B-2008  care  of  The  Canning  Trade. 


POSITION  WANTED— By  man  at  present  employed  in  sales  and 
production  for  a  firm  making  300%  increase  in  business  during 
the  depression.  Familiar  with  both  jobbing  and  chain  store 
trade,  also  contact  man  with  brokers.  Can  furnish  best  of  re- 
ferences. 

Address  Box  B-2005  care  of  The  Canning  Trade. 
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LEONARD  SEED  COMPANY 

Seed  Growers  and  Breeders 

Peas,  Beans,  Sweet  Corn, 
Tomato,  Cucumber  and 
other  canners’  seeds. 

CHICAGO 


CANNING 

MACHINERY 


MORRAL  BROTHERS 


for  all  the  various  fruits, 
vegetables,  sea  foods,  etc. 


Write  for  catalog. 


Robins  Retort 


A.  K.  Robins  &  Co., 

Incorporated 

Lombard  Concord  &  West  Falls  Are. 

Baltimore,  Md. 


MORRAL,  OHIO 


Manujacturers  of 


Write  for  Catalogue  and  mrther  Particulars 

MORRAL  BROTHERS,  Morral,  Ohio 


THE  MORRAL  CORN  HUSKER 

Eilher  single  or  double 

THE  MORRAL  CORN  CUTTER 

Either  Single  or  Double  Cut 

THE  MORRAL  COMBINATION 
CORN  CUTTER 

Eor  whole  grain  or  cream  style  corn 

THE  MORRAL  LABELING  MACHINE 

and  other  machinery 


BROWN  BOGGS  CO.,  Ltd. 
Hamilton,  Ont., 

Sole  Aeenta  for  Canada 


PATENTED 


PATENTED 


PHILLIPS  SALES  COMPAIVY,  Inc. 

Brokers  and!  Commission 

Gunned  an^  Gannen  Supplies 

Located  in  the  heart  of  Maryland’s  great  packing  industry.  Brokers 
and  representatives  desired  in  all  markets.  Packers’  accounts  solicited. 

CAMBRIDGE  •  MARYLAND.  U.  S.  A. 
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Crown  Picked  Certified  Tomato 


This  strain  of  Tomato  seed  is  saved  from  the 
first  pickings  or  first  hands  of  the  certified  fields. 
Picking  it  in  this  manner  we  get  but  few  pounds  per 
acre.  The  seed  is  earlier  than  that  of  the  regular 
crop.  We  have  Crown  Picked  Certified  Tomato 
Seed  of 

Elarliana  Marglobe 

Bonny  Best  Landreth  Sunrise 

Break  O’Day  Greater  Baltimore 

We  sell  our  Tomato  Seed  only  in  1  /4,  1/2  and 
1  lb.  packages,  the  Certified  and  Crown  Picked  Certi¬ 
fied  wrapped  in  moist-proof  cellophane.  1  he  Crown 
Picked  Certified  Seed  is  treated  and  the  seed  there¬ 
fore,  has  a  greenish  tinge. 

If  there  are  any  other  varieties  of  seeds  you  wish 
for  Spring  planting,  write  us  and  we  will  be  glad  to 
quote. 


D.  LANDRETH  SEED  COMPANY, 

BUSINESS  FOUNDED  1784  150  YEARS  IN  BUSINESS 


THE  NIAGARA 


FRUIT  and  TOMATO  WASHER 


Divided  into  several  compartments.  Each  . 

has  revolving  paddles  set  on  an  angle 

which  lifts  the  tomatoes  and  deposits  them  ^ 

into  the  next  compartment  until  they  reach  W9|E 
the  last  compartment  and  are  then  carried 
out  by  the  conveyor.  These  paddles  being 

on  an  angle  cause  the  water  to  stir  greatly  - 

and  whirl  the  tomatoes  rapidly. 

Not  only  washes  the  dirt  from  the  tomatoes  W 

but  washes  out  the  Larvae  and  Decay  Spots.  jS 

Does  not  damage  the  fruit.  fti: 

Ample  Capacity.  Fa 

Write  for  Descriptive  Circular  and  Price. 

AVARS  MACHINE  COMPANY 

SALEM,  NEW  JERSEY 
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THE  MARKETS 

IN  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

Two  Subjects  It  Will  Pay  You  to  Study — Plan  Your  Operations 
Carefully — A  Warning  to  Market  Reporters — Avoiding  Slavery 
Under  Future  Selling 

STUDY  TIME — ^While  the  canned  foods  market  is 
taking  such  good  care  of  itself,  as  it  is  now,  with 
the  promises  all  bright  and  with  no  dark  clouds 
upon  the  horizon,  this  is  the  time  all  canners  should 
use  to  study  the  conditions  which  may  affect  this  com¬ 
ing  season’s  results.  Business  planning  is  not  con¬ 
fined  to  the  Government’s  efforts ;  all  lines  of  industry 
now  plan  carefully,  and  steer  the  course  of  their  busi¬ 
ness  by  such  plans. 

You  have  a  very  good  subject  this  week  in  the  win¬ 
ter  vegetable  crop  conditions  and  particularly  in  the 
severely  crippled  amounts  of  green  vegetable  ship¬ 
ments,  as  compared  with  normal.  That  study  may 
cause  you  to  be  too  optimistic  over  chances  for  canned 
foods,  and  you  may  be  tempted  to  go  in  too  strongly  for 
added  acreages  and  intended  added  packs  in  ’35.  As  a 
damper  on  this  enthusiasm,  if  you  have  a  copy  of  “Fac¬ 
tors  Affecting  Production  and  Distribution  of  Canned 
Peas,  Corn,  Tomatoes,  and  Snap  Beans,”  by  Carlos 
Campbell,  read  the  inescapable  warning  he  gives  for 
the  season  of  1935.  We  will  publish  this  in  detail  next 
week. 

THE  MARKET — You  will  note  some  reductions  in 
canned  foods  prices  this  week  on  our  market  page, 
mainly  in  the  bean  lines,  and  mostly  made  to  induce 
orders.  In  other  words  the  new  prices  will  not  be 
accepted  generally,  they  are  only  temporary  “baits” 
as  it  were  for  the  buyers.  Formerly  when  business  was 
rolling  slowly  you  always  found  quotations  of  this 
kind,  and  you  must  understand  them.  Brokers  should 
read  and  digest  that  warning  of  the  Canning  Code 
Authority,  given  in  this  issue,  on  open  price  quotations 
and  the  necessity  of  strict  adherence  to  them,  and  not 
put  their  principals  in  a  wrong  light.  Investigators 
are  examining  canners’  records  now,  and  certainly  the 
brokers  must  cooperate  with  the  canners  in  helping 
them  comply.  In  an  average  market,  under  normal 
conditions,  this  can  be  a  very  helpful  feature  to  all 
canners,  for  no  broker  has  any  right  to  quote  any  price 
other  than  that  made  by  the  canner,  and  the  canner’s 


price  is  now  open  to  inspection.  That  is  a  big  market 
protection  as  all  old  operators  will  readily  recognize. 

Tomatoes  continue  to  lead  the  procession  by  advanc¬ 
ing  in  price.  But  there  are  some  others,  as  for  in¬ 
stance  grapefruit,  which  has  experienced  another  blow 
from  frosts,  and  especially  grapefruit  juice  is  inter¬ 
esting  as  apparently  they  are  turning  too  much  of  the 
damaged  fruit  into  juice,  and  the  market  is  weakening. 
Old  Man  Winter  has  been  doing  the  social,  evidently, 
and  has  gone  South,  and  what’s  more  he  has  been 
making  his  presence  felt. 

All  old  traders  in  the  market  say  that  spot  stocks  are 
cleaning  up  so  rapidly  that  there  is  small  room  for 
trading.  Corn  and  peas  and  tomatoes,  to  all  intents 
and  purposes,  are  down  to  bedrock  in  this  region,  and 
how  can  one  look  for  price  reductions  under  such  con¬ 
ditions!  Even  stringless  beans  are  in  very  much  of 
the  same  condition,  and  so  too  with  other  items  in  the 
list  of  canned  foods.  Sauer  kraut  is  climbing  to  a  more 
honorable  price  level,  beets,  spinach  and  whatnot.  Spot 
canned  foods  are  more  independent  than  they  have  ever 
been  before,  possibly.  That  should  be  put  on  the  record. 

As  to  futures,  the  canners  are  holding  finely.  The 
buyers  or  their  agents  are  attempting  war  measures: 
sapping  and  undermining,  but  they  have  not  broken 
through  the  line  as  yet,  and  the  longer  you  hold  them 
off  the  better  position  you  will  be  in  when  you  come 
to  sign  on  the  dotted  line.  Brokers  are  offering  to 
consider  business,  inviting  buyers  to  submit  proposi¬ 
tions,  and  they  will  take  the  matter  up  with  the  can¬ 
ners.  If  you  sell  at  prices  below  cost  and  a  fair  profit, 
as  recognized  on  the  average,  you  will  be  called  upon 
to  explain  to  the  Code  Authority,  and  you  will  not  be 
allowed  to  make  up  the  loss  out  of  workers’  envelopes. 
You’ve  just  got  to  be  careful  this  year.  That  will 
cause  wailing  and  gnashing  of  teeth  among  a  certain 
rather  extensive  and  widespread  clique  which  has  been 
accustomed  to  play  ducks  and  drakes  with  future 
prices,  especially  in  tomatoes;  but  will  anybody  else 
mourn  at  the  passing  of  that  unfair  practice  ?  Slavery 
went  out  of  fashion  seventy  years  ago,  except  in  busi¬ 
ness;  and  now  the  Codes  are  trying  to  drive  it  out  of 
there  too.  Were  there  any  tomato  canners  sold  into 
slavery  last  season  on  future  prices  ?  You  know 
there  were! 

Read  the  following  market  reports  for  the  details 
you  may  be  hungry  for,  and  in  the  meantime  sit  tight 
and  keep  up  your  confidence.  “All  things  come  to  him 
who  can  but  wait.” 
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NEW  YORK  MARKET 

By  “NEW  YORK  STATER” 

Special  Correspondent  of  “The  Canning  Trade” 

Generally  Strong — ^Volume  Buying  Expected — Low  Retail  Prices 
Aiding  Consumer — Dei  Monte  Advertising  Creating  Demand — 
Cherry  Week  Showing  Results — Spot  Tomatoes  Strong — Future 
Corn  Prices  Named — All  Items  Well  Held 

New  York,  February  14,  1935. 

The  situation — Led  by  increased  firmness  in 
Southern  tomatoes,  the  canned  foods  market  de¬ 
veloped  a  sounder  undertone  during  the  past  week 
and  trading  was  a  little  broader  on  a  number  of  lines. 
Distributors  are  studying  the  market  closely  in  prepa¬ 
ration  for  their  spring  buying  campaigns. 

THE  OUTLOOK — An  early  pick-up  in  volume  buy¬ 
ing  is  indicated  by  recent  developments.  With  one  or 
two  exceptions,  the  spot  market  has  held  up  remark¬ 
ably  well  thus  far  in  the  new  year,  and  buyers  have 
about  reached  the  conclusion  that  nothing  in  the  way 
of  substantial  price  concessions  is  to  be  anticipated 
before  new  packs  become  available  for  shipment. 

LOW  RETAIL  PRICES — Chain  stores  are  featuring 
canned  foods  sales,  and  prices  named  on  some  lines 
are  unusually  low.  A  sample  list  of  canned  foods  sales 
quotations,  those  named  by  the  James  Butler  Stores 
in  their  featured  sales  this  week,  follows:  Standard 
tomatoes.  No.  2s,  3  cans  for  23  cents;  standard  No.  2 
string  beans,  3  cans  for  23  cents;  California  spinach. 
No.  2V2S,  2  cans  for  23  cents;  fancy  New  York  State 
sauerkraut.  No.  21/08,  3  cans  for  23  cents;  standard 
No.  2  Early  June  peas  and  No.  2  pineapple  juice,  2 
cans  for  21  cents;  Florida  grapefruit  juice.  No.  2  tins, 
3  for  25  cents;  fancy  cut  beets.  No.  3  tins,  2  for  19 
cents;  fancy  Maine  corn.  No.  2  cans,  2  for  25  cents; 
and  whole  pears.  No.  21/2,  at  15  cents  per  can.  Other 
chains  are  also  featuring  canned  foods  at  low  retail 
prices. 

FRUIT  SALES  BOOM — The  national  advertising 
campaign  which  California  Packing  Corporation  is 
conducting  on  its  Del  Monte  canned  fruits  has  stimu¬ 
lated  consuming  demand  for  canned  fruits  generally, 
it  is  reported.  The  Corporation  is  advertising  exten¬ 
sively. 

NATIONAL  CHERRY  WEEK— Distributors  are 
getting  behind  the  canners’  National  Cherry  Week, 
which  gets  under  way  this  week,  and  a  heavy  move¬ 
ment  of  red  sour  pitted  cherries  is  indicated  for  the 
campaign.  The  drive  staged  by  the  canners  this  year 
is  largely  for  the  benefit  of  the  jobbing  trade,  in  as 
much  as  packers  have  been  practically  sold  out  since 
the  turn  of  the  year. 

TOMATOES — Southern  canners  have  come  to  a 
belated  recognition  of  the  underlying  strength  in  the 
tomato  market,  and  canners  generally  are  showing 
higher  price  views  on  their  carryover  stocks.  The 
market  for  2s  is  now  held  at  a  minimum  of  85  cents 
per  dozen,  with  3s  stronger  at  $1.17V^.  Thus  far,  10s 
have  not  been  generally  advanced,  and  are  still  obtain¬ 
able  at  $3.75,  f.  o.  b.  canneries.  Futures  are  beginning 
to  attract  some  interest,  with  the  market  based  on  70 


cents  per  dozen  for  2s.  No  price  revisions  were 
reported  on  Indiana  or  California  packs  during  the 
week.  I 

CRABMEAT  IMPORTS  DROP — Imports  of  canned 
crabmeat  from  Japan  during  the  past  year  showed  a 
sharp  drop,  totaling  115,516  cases,  as  compared  with  ^ 
155,111  cases  in  1933,  the  Department  of  Commerce  ^ 
reports.  The  Japanese  product  lost  out  in  other  world 
markets  as  well,  total  exports  for  the  year  being  > 
313,971  cases,  against  409,919  cases  in  the  previous 
year. 

REPORTS  SALES  GAIN — An  indication  of  sales  | 
recovery  for  the  chains  is  given  by  the  report  of  ^ 
H.  C.  Bohack  Co.,  showing  sales  of  $2,291,278  for  the  ■ 
first  five  weeks  of  1935,  as  compared  with  $2,872,178 
in  the  comparable  period  a  year  ago.  For  the  full 
year  1934  Bohack  reports  sales  aggregating  $30,766,- 
189,  against  $30,103,358  in  the  previous  fiscal  year. 

CORN — Opening  prices  on  1935  pack  Maine  corn 
were  named  during  the  week,  with  the  market  based 
on  $1.00  per  dozen  for  No.  2  white  and  Golden  Bantam 
varieties,  and  $1.15  for  whole  kernel,  with  10s  quoted 
at  $5.00  for  the  first  two  grades,  and  $6.50  for  whole  m 
kernel.  Canners  specify,  however,  that  if  the  cost  * 
of  labor  or  raw  material  is  increased  by  Federal  or 
State  action,  such  increase  is  to  be  added  to  the  con-  „ 
tract  price.  The  spot  corn  market  has  remained  steady  » 
on  both  standard  and  fancy  grades,  with  trading 
rather  quiet. 

PEAS — There  were  no  developments  of  general  I 
interest  in  this  branch  of  the  market  during  the  week. 
Spots  are  firmly  held,  and  are  beginning  to  move  in 
better  volume.  Futures  are  coming  in  for  more  buy¬ 
ing  attention  on  the  basis  of  opening  prices  recently 
named. 

NEW  PACK  BEANS — Maine  canners  are  quoting  f 
new  pack  fancy  wax  beans  at  $1.00  for  2s  and  $5.00  " 

for  10s,  with  cut  refugees  posted  at  95  cents.  As  in 
the  case  of  corn,  added  costs  due  to  State  or  Federal  , 
regulations  are  to  be  added  to  the  f.  o.  b.  cannery  price. 

CALIFORNIA  PEACHES — Some  interest  in  the 
California  fruit  situation  has  been  aroused  by  the 
naming  of  opening  prices  by  one  or  two  independent 
packers.  The  prices  are  approximately  the  same  as 
the  1934  formal  opening  basis,  with  standard  2s  posted 
at  $1.40  and  choice  at  $1.50.  The  canners  offer  the  : 
usual  5  per  cent  discount  under  advertised  brand 
packers’  opening  price  basis. 

SALMON  STRENGTHENS— General  trade  belief 
that  the  closing  order  for  Bristol  Bay  this  year  is  final 
has  brought  about  a  firmer  tone  in  the  market  for 
Alaska  red  salmon,  and  prices  have  moved  up  to  $1.70 
per  dozen,  f.  0.  b.  Seattle.  Other  grades  are  as  yet 
unchanged,  with  pinks  available  at  $1.00  to  $1.10  per 
dozen  and  chums  at  90  cents  to  $1.00.  The  market  for 
fancy  Chinooks  rules  firm  at  $3.25  for  Is  and  $1.75  for 
halves. 

PINEAPPLE — Jobbers  are  pushing  Hawaiian  pine¬ 
apple,  and  demand  has  shown  steady  expansion  in 
recent  weeks,  it  is  reported  in  trade  circles.  There  is 
a  better  inquiry  reported  in  the  jobbing  trade  for 
stocks  for  Coast  shipment,  and  the  market  is  well  held 
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at  previous  levels.  Pineapple  juice  is  also  getting  into 
the  heavy  volume  line,  the  chains  in  particular  pushing 
this  item,  the  sale  of  which  has  been  materially  helped 
by  the  constructive  advertising  and  merchandising 
campaign  staged  by  the  leading  Hawaiian  packers. 

CHICAGO  MARKET 

By  “ILLINOIS” 

Special  Correspondent  of  “The  Canning  Trade” 

Convention  Issue  of  The  Canning  Trade  Greatly  Appreciated; 
First  Trade  Publication  Out  With  Convention  Proceedings — 
One  Indiana  Tomato  Canner  Selling  2’s  at  llVic — Cherry 
Week  Observed  in  Chicago — Chicago's  Population  Over  the 
3,000,000  Mark 

Chicago,  Ill.,  February  14,  1935. 
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of  the  canners,  however,  are  holding  at  prices  outlined 
in  this  column  in  your  issue  February  4th. 

On  spot  tomatoes,  there  seems  to  be  a  growing  feel¬ 
ing  that  the  top  of  the  market  has  been  reached.  Those 
who  express  themselves  that  way  argue  that  Florida 
will  soon  be  packing  and  that  there  is  also  a  real  threat 
(not  to  be  denied)  in  Canada.  The  latter  country  has 
quite  a  surplus  they  say  and  stands  ready  to  sell  in 
the  U.  S.  A.  when  our  market  here  advances  just  a 
little  more.  Your  correspondent  has  not  heard  of  any 
sales  made  at  over  871/2  cents,  f.  o.  b.  Indiana  and  Ohio 
factory  points  for  No.  2  standards. 

PEAS — Futures  are  selling  freely.  Business  is  being 
booked  almost  daily  and  those  canners  in  Wisconsin 
who  have  gone  after  the  business,  report  bookings  up 
to  their  expectations.  There  is  very  little  cutting  of 
prices. 

Spot  peas  are  progressing  along  an  even  course.  Now 
and  then,  some  lot  is  cleaned  up  at  $1.15,  f.  0.  b. 
cannery,  but  in  the  main,  it  takes  $1.20  to  buy  standard 
peas  throughout  the  Middle-West. 

CHERRIES— (Red  Sour  Pitted)— All  the  jobbing 
houses  and  the  baker  supply  houses  have  begun  fea¬ 
turing  the  banners  and  display  cards  as  furnished  by 
the  committee  on  Cherry  Week.  That  Chicago  will  do 
her  bit  in  this  movement  is  assured.  The  market  on 
No.  10  Michigan  red  sour  pitted  cherries  has  been 
weakened  a  trifle  by  one  or  two  re-sale  lots  offered  at 
$4.50  factory.  Most  canners  in  that  State  who  have 
spots  are  holding  at  $4.75,  with  some  at  $5.00.  No.  2 
cherries  are  scarce  and  where  found  are  readily  sold 
at  $1.10  basis  juice  grades. 

GRAPEFRUIT  AND  GRAPEFRUIT  JUICE— No. 
2  tin  fancy  grapefruit  segments  remain  very  firm  at 
95  cents  and  $1.00,  f.  o.  b.  Florida  points.  Reports 
from  the  South  are  that  the  packing  season  will  wind 
up  this  year  much  earlier  than  usual  and  some  predict 
that  little  or  no  fruit  will  be  canned  after  the  1st  of 
March.  It  seems  that  a  greater  percentage  (due  to  the 
freeze  last  December)  of  the  fruit  has  gone  to  juice, 
with  the  result  that  the  market  on  grapefruit  juice  has 
been  a  little  soft.  Several  of  our  houses  here  are  fea¬ 
turing  No.  2  fancy  grapefruit  juice  at  90  cents  to  the 
retail  trade  and  that  means  they  must  have  purchased 
it  at  around  75  to  80  cents,  delivered 

EVAPORATED  MILK — The  market  is  more  than 
firm  on  the  basis  of  $2.75,  delivered  Chicago  for  non- 
advertised  brands  and  reports  have  it  that  a  further 
advance  will  likely  occur  in  the  near  future.  This 
would  be  in  keeping  with  the  higher  markets  prevailing 
on  butter  and  all  other  dairy  products. 

SPINACH — A  firmer  market  prevails.  It  seems  that 
California  is  not  going  to  have  as  large  a  pack  as  was 
figured  on  a  month  ago.  Wet  weather  on  the  Coast  will 
reduce  the  size  of  the  pack  to  even  less  than  1934. 
Many  of  the  prominent  canners  in  California  have 
withdrawn. 

CHICAGO’S  POPULATION— The  1934  census  of 
Chicago  sponsored  by  the  Mayor  and  supervised  by  the 
University  of  Chicago  shows  a  total  population  of 
3,258,528.  And — talking  about  population — did  you 
notice  that  the  Census  Bureau  estimates  that  the  popu¬ 
lation  of  the  United  States  has  increased  939,000  since 
1930? 


The  convention  issue — Many  were  the  com¬ 
pliments  paid  you,  Mr.  Judge,  last  week  on  the 
Convention  Issue  of  February  4th.  It  was  received 
in  Chicago  Wednesday  the  6th  and  one  couldn’t  help 
but  notice  it  on  the  desks  of  several  of  the  prominent 
buyers  in  this  market.  As  usual,  you  were  the  first 
with  the  news. 

GREEN  AND  WAX  BEANS — A  subscriber  to  your 
worthy  trade  paper  writes:  “We  have  been  noticing 
for  quite  a  while  that  there  is  very  little  mention  of 
green  and  wax  bean  markets.”  Your  Chicago  columnist 
might  have  been  a  little  lax  in  this  matter.  However, 
we’ll  try  and  do  better  from  now  on. 

When  it  comes  to  future  green  and  wax  beans,  have 
not  seen  any  quotations,  but  presumably  these  will  be 
coming  out  very  shortly. 

On  spots,  the  Chicago  market  has  been  easy  for  the 
past  month  or  more.  No.  2  tin  extra  standard  cut  wax 
beans  were  sold  at  75  cents  delivered,  both  from 
Michigan  as  well  as  Arkansas  and  it  is  understood  that 
more  are  available.  Green  beans  have  not  been  active 
and  it’s  a  case  of  where  you  have  to  force  sales.  No.  2 
standard  cuts  are  quoted  at  80  cents  f.  o.  b.  Wisconsin 
and  Michigan  cannery  points,  but  it  takes  concession 
thereunder  to  effect  transactions.  Whole  grades  of 
both  green  and  wax  beans  have  been  neglected  and  the 
demand  for  No  10  tins  in  cuts  as  well  as  whole  grades 
has  been  nil. 

CORN — With  the  large  corn  canners  of  Illinois  and 
Minnesota  naming  a  future  price  on  No.  2  tin  fancy 
Golden  Bantam  corn  of  90  and  95  cents,  f.  o.  b.  their 
station,  what  is  the  canner  of  standard  and  extra 
standard  white  corn  going  to  do?  That  question  has 
been  asked  by  several  of  the  leading  factors  of  this 
market.  On  a  comparative  basis  No.  2  tin  stand  white 
corn  should  open  at  not  more  than  70  cents,  f.  o.  b. 
shipping  point. 

Some  of  the  local  trade  report  that  spot  corn  has 
slowed  up  and  that  they  are  not  having  the  distribu¬ 
tion  they  had  expected.  The  market  at  primary  points 
remains  firm  at  $1.00  and  $1.05,  with  lots  available  at 
the  dollar  few  and  far  between. 

TOMATOES — One  Indiana  canner  is  reported  hav¬ 
ing  sold  quite  freely  in  Chicago  on  the  basis  of  72l^ 
cents  for  No.2  tin  standards,  f.  o.  b.  his  station.  Most 

L  _ 


24 

CALIFORNIA  MARKET 

By  “BERKELEY” 

Special  Correspondent  of  “The  Canning  Trade" 

Favorable  Crop  Weather — Spinach  Crop  Prospects  Good — As¬ 
paragus  Cleaning  Up— Pears  Leading  Fruit  Movements — Seek 
Higher  Tuna  Duty — Sardine  Packers  Protest  Large  Catches — 
112  Canners  Included  in  Relief  Measure — Tomato  Growers 
Attempting  Price  Control  Plan 

Berkeley,  Calif.,  February  14,  1935. 

FATHER  CONDITIONS  in  California  con¬ 
tinue  almost  ideal  for  growing  crops,  with 
frequent  rains  and  moderate  temperatures.  In 
some  communities,  the  rainfall  to  date  is  double  the 
normal  figures,  with  the  heaviest  precipitation  in  dis¬ 
tricts  that  had  been  hit  hardest  by  the  drought.  Snow¬ 
fall  in  the  mountains  is  also  above  normal  and  more 
water  will  be  available  for  irrigation  than  in  several 
years.  The  outlook  for  crops  at  this  writing  is  very 
encouraging. 

SPINACH — Considerable  interest  is  being  shown  in 
canned  spinach  and  with  prospects  for  a  good  crop  in 
sight,  canners  are  making  special  efforts  to  clean  out 
stocks  before  the  new  pack  comes  on  the  market. 
Holdings  are  light,  but  some  of  the  smaller  packers 
have  seen  fit  to  shade  prices  a  little  to  effect  immedi¬ 
ate  sales.  The  No.  1  size  is  being  offered  as  low  as 
70  cents  and  No.  2  at  85  cents,  but  featured  brands 
are  unchanged  at  821/2  cents  and  95  cents,  respectively. 
The  larger  packers  are  holding  off  the  naming  of  prices 
on  the  forthcoming  pack,  although  quite  a  few  of  the 
smaller  operators  are  out  with  lists  and  are  making  a 
determined  drive  for  business.  Most  of  these  lists  are 
on  the  basis  of  95  cents  for  No.  21/2,  although  some 
are  even  lower. 
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under  consideration  in  Washington.  A  50  per  cent  ad 
valorem  duty  is  proposed  on  canned  tuna,  with  a  30 
per  cent  duty  on  other  fish. 

SARDINES — In  order  to  relieve  unemployment  as 
much  as  possible,  the  California  Fish  and  Game  Com¬ 
mission  has  permitted  much  larger  catches  of  sardines 
than  could  be  cared  for  by  canners  and  reduction 
plants  have  been  very  busy.  The  heavy  drain  on  the 
fisheries  has  brought  forth  protests  from  several 
canners  having  the  future  of  the  canning  industry  at 
heart  and  catch  quotas  for  the  present  year  may  be 
cut  down  somewhat.  More  than  half  a  million  tons 
of  sardines  have  been  taken  so  far  this  season,  it  is 
announced,  and  that’s  a  lot  of  fish. 

SALMON — The  decision  of  the  Government  to  close 
the  Bristol  Bay  area  in  Alaska  to  commercial  fishing 
this  year  has  been  received  by  different  interests  in 
different  ways.  Packers,  generally,  approve  the  step, 
pointing  out  that  the  catch  on  the  fifth  year  of  the 
cycle  has  been  steadily  declining  and  that  packing 
operations  have  been  carried  on  largely  at  a  loss. 
Those  interested  in  unemployment  relief  declare  that 
the  order  will  mean  that  six  thousand  fishermen  and 
cannery  workers  will  face  the  loss  of  their  usual 
income.  San  Francisco  packing  firms  affected  by  the 
order  are  the  Alaska  Packers’  Association,  the  Bristol 
Bay  Packing  Co.  and  the  Red  Salmon  Canning  Co. 
These  normally  send  about  three  thousand  fishermen 
and  cannery  workers  to  the  district  for  the  fishing 
s0Rsori 

CANNERS  GET  WORK— The  production-for-use 
plan,  assailed  so  bitterly  by  the  administration  and  its 
followers  in  the  fall  gubernatorial  election,  is  being 
gradually  adopted  in  California.  During  the  past  week 
no  less  than  eight  new  projects  received  official  ap¬ 
proval,  including  one  for  the  canning  of  fruits  and 
vegetables  at  Santa  Monica,  designed  to  give  work  to 
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ASPARAGUS — The  cleanup  on  asparagus  promises 
to  be  the  closest  in  years,  with  some  of  the  largest 
packers  able  to  fill  orders  on  but  a  few  items  in  the 
list.  This  product  has  moved  in  a  very  orderly 
mannet  all  season,  with  prices  firmly  maintained. 
During  the  coming  packing  season  there  will  be  no 
restriction  on  the  pack  and  no  set  minimum  price,  but 
the  season  will  be  curtailed. 

FRUITS — Pears  have  moved  about  the  best  of  any¬ 
thing  in  the  canned  fruit  list  since  the  first  of  the 
year,  owing  to  the  efforts  put  forth  by  packers  and  to 
the  price  concessions  that  have  been  made.  On  Janu¬ 
ary  1  canners  were  holding  48  per  cent  more  pears 
than  on  the  corresponding  date  of  last  year,  but  whole¬ 
sale  distributors  had  13  per  cent  less  of  this  fruit  in 
stock.  Evidently,  distributors  sensed  the  trend  of 
things,  and  bought  largely  as  they  needed  the  goods. 
Incidentally,  canners  holdings  of  peaches  the  first  of 
the  year  were  24  per  cent  less  than  a  year  ago,  while 
wholesalers  had  28  per  cent  more  of  this  fruit  on  hand. 
Pineapple  packers  had  17  per  cent  less  fruit  on  hand 
than  on  the  corresponding  date  in  1934,  while  whole¬ 
sale  distributors  had  10  per  cent  more. 

CALIFORNIA  TUNA  packers  are  out  for  higher 
duties  on  tuna  and  a  bill  looking  toward  this  end  is 


112  canners. 

THE  PACIFIC  AMERICAN  FISHERIES,  INC.,  of 
Seattle,  Wash.,  one  of  the  largest  producers  of  canned 
salmon  in  the  world,  has  exercised  its  option  to  pur¬ 
chase  the  Alaskan  properties  of  the  Northwestern 
Fisheries,  a  subsidiary  of  Booth  Fisheries.  The  new 
acquisition  is  expected  to  materially  increase  the 
canning  concern’s  pack  of  red  salmon. 
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With  Canned  Foods  Distributors 

The  Distributors  Viewpoint 


LABEL  OUTLOOK 

ITH  the  grading  and  labeling  question  still  very 
much  “up  in  the  air”,  private  label  distributors 
are  showing  considerable  concern  over  their 
label  supply  situation.  In  contrast  to  the  practice  of 
former  years,  when  distributors  contracted  for  two  or 
three  years’  label  requirements  at  one  time,  the  jobbers 
are  now  reluctant  to  buy  beyond  immediate  require¬ 
ments,  and  it  is  probable  that  much  of  the  label  busi¬ 
ness  for  1935  packs  will  be  withheld  until  the  last 
minute. 

While  certain  interests  within  the  Administration 
are  apparently  convinced  that  acceptance  of  alpha¬ 
betical  labeling  by  a  major  chain  corporation  will  force 
the  remainder  of  the  industry  into  line  on  the  A-B-C 
labeling  program,  this  viewpoint  is  by  no  means  shared 
by  leading  interests  in  the  canning  and  distributing 
trades. 

In  fact,  latest  “grapevine”  reports  are  to  the  effect 
that  A-B-C  labeling  is  “out”,  and  that  the  industry’s 
descriptive  labeling  program  is  to  be  approved.  This, 
of  course,  is  rumor,  nothing  definite  nor  official  having 
as  yet  come  forth  on  this  subject. 

The  recent  shake-up  in  the  ranks  of  the  AAA,  how¬ 
ever,  hit  the  consumers’  group  in  the  Administration. 
In  some  trade  quarters,  this  development  is  taken  as 
an  indication  that  the  Administration  is  ready  to  meet 
industry  half  way  in  the  settlement  of  the  many  issues 
which  have  cropped  up  since  the  new  dealers  came  into 
power,  and  it  is  reasonable  to  suppose  that  this  tend¬ 
ency  toward  compromise  will  extend  to  the  canned 
food  labeling  and  grading  controversy. 

Wholesale  grocers,  in  the  meantime,  are  continuing 
to  adhere  to  their  stand  for  the  descriptive  labeling 
program,  and  in  this  contention  they  are  still  being 
backed  up  by  an  apparent  majority  among  the  ranks 
of  the  canners  of  the  nation. 

PRICE  TREND  UP 

AN  advance  of  0.3  per  cent  in  the  National- Ameri- 
can  Wholesale  Grocers’  Association  monthly  in- 
/  \dex  of  wholesale  grocery  prices  is  reported  for 
January.  This  is  more  than  seasonal,  the  usual  increase 
for  this  month  being  0.1  per  cent.  A  typical  bill  of 
wholesale  groceries  for  January  gives  an  index  of 
87.7,  as  compared  with  87.4  in  the  previous  month  and 
80.2  for  January  a  year  ago.  The  average  for  1921  is 
taken  as  100.  The  index  is  based  on  a  list  of  24  rep¬ 
resentative  grocery  items,  the  daily  quotations  of  which 
are  averaged,  a  weight  being  given  to  each  according 
to  its  importance  in  the  sales  of  an  average  wholesale 
grocer. 


WANTS  UNIFORM  FOOD  LAWS 

SUGGESTION  that  State  legislatures  refrain 
from  enacting  new  food  law  legislation  until 
after  Congress  has  taken  action  on  a  new  food 
law  at  the  current  session  was  made  this  week  by 
Francis  L.  Whitmarsh,  chairman  of  the  pure  food  and 
legislative  committee  of  the  National- American  Whole¬ 
sale  Grocers’  Association. 

“In  fairness  to  interstate  shippers  and  dealers  in 
food  products,”  he  said,  “State  food  laws  should  be 
uniform  with  the  Federal  statute.  Efforts  now  are 
being  made  to  revise  the  Federal  statute.  It  is  logical 
and  reasonable,  therefore,  that  State  legislators  should 
refrain  from  amendment  or  revision  of  State  food  laws 
until  Congress  has  acted  on  the  bills  now  pending 
before  it.” 

Mr.  Whitmarsh  has  asked  members  of  the  whole¬ 
sale  grocery  trade  to  bring  this  situation  to  the  atten¬ 
tion  of  their  State  legislators.  Canners,  equally  inter¬ 
ested  in  uniformity  of  Federal  and  State  pure  food 
laws,  might  well  supplement  the  activities  of  the  whole¬ 
sale  grocery  trade  in  this  connection  by  making  known 
their  views  on  food  law  uniformity  to  the  legislators 
of  their  home  states. 

Congress  and  43  State  legislatures  are  now  in 
session,  and  in  several  of  the  States  bills  have  been 
introduced  designed  to  amend  the  existing  State  food 
laws. 

In  connection  with  food  law  legislation,  a  memorial 
submitted  to  Congress  by  the  American  Bakers’ 
Association  is  of  general  interest.  This  stateinent  of 
policy  follows : 

“The  American  Bakers’  Association  believes  un¬ 
necessary  and  deplores  the  inclusion  of  provisions  con¬ 
cerning  food  in  the  present  Food  and  Drug  Bill,  known 
as  S-5. 

“The  association  believes  that  such  inclusion  is 
neither  logical  nor  politic  and  that  the  precedent  of 
previous  unsound  throwing  together  of  food  and  drug 
provisions  should  not  be  followed  simply  because  it  is 
a  precedent. 

“The  mere  accident  that  all  foods  are  taken  intern¬ 
ally  by  the  human  body  and  that  some  drugs  are  so 
taken  is  not  a  reasonable  basis  for  regulating  foods 
and  drugs  collectively,  rather  than  separately  (it  is 
true  that  the  purpose  of  both  is  to  affect  that  body, 
but  we  submit  that  on  this  basis  it  would  be  just  as 
reasonable  to  include  clothing  in  the  same  collective 
grouping) . 

“Foods  and  drugs  and  cosmetics  differ  in  their 
essential  natures  (foods  sustain  the  body  in  its  normal 
functions.  Their  use  is  a  part  of  the  natural  process 
of  living.  Drugs  and  cosmetics  correct  abnormalties 
or  produce  them) . 
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“The  factors  which  motivate  people  in  buying  foods 
differ  vitally  from  those  which  motivate  them  in  buying 
drugs  and  cosmetics  (therefore  the  methods  used  in 
advertising  and  merchandising  drugs  and  cosmetics 
differ  widely  from  those  used  in  the  case  of  foods. 
The  advertising  appeals  which  stimulate  their  use  are 
fundamentally  not  the  same) . 

“Anything  but  separate  treatment  of  food  legisla¬ 
tion  and  drug  legislation  is  certain  to  result  in  mis- 
regulation  of  one  or  both. 

“We  urgently  recommend  that  food  provisions  be 
eliminated  from  the  proposed  Food  and  Drug  Bill.” 

MARYLAND  CANNERS’  AND  FIELDMEN’S  CON¬ 
FERENCE  PROGRAM 

HE  program  for  the  Canners’  and  Field  Men’s 
Conference,  to  be  held  under  the  auspices  of  the 
Maryland  Agricultural  Experiment  Station,  and 
Agricultural  Extension  Service,  in  co-operation  with 
the  Tri-State  Packers  Association,  February  26th  and 
27th,  1935,  at  the  University  of  Maryland,  College 
Park,  Md.,  follows : 

TUESDAY,  FEBRUARY,  26th 

9 :30  A.  M. — Highlights  from  Other  Canners’  Con¬ 
ferences . Dr.  C.  G.  Woodbury 

National  Canners  Association 

How  to  Select  Suitable  Fertilizer  Analyses  for 

Canning  Crops . Prof.  J.  E.  Metzger 

University  of  Maryland 

Economy  in  Use  of  Fertilizers  by  Proper  Place¬ 
ment . Prof.  C.  B.  Sayre 

Geneva  Experiment  Station 

Our  Experiences  in  Improving  Soil  Fertility  and 

Increasing  Yields . Mr.  Charles  Mills 

Stokeley  Bros.  Co.,  Rehoboth,  Del. 

Discussion  of  Soil  Fertility  and  Fertilizer  Prac¬ 
tices,  Led  by . Mr.  L.  M.  Goodwin 

American  Can  Co. 

12 :00  Noon — Lunch. 

Afternoon 

1 :30  P.  M. — Welcome  to  the  University, 

Dr.  R.  A.  Pearson,  President 
University  of  Maryland 

Agricultural  Adjustment  Administration  Plans, 
Past  and  Present,  Relating  to  Canning  Crops, 

Mr.  J.  W.  Tapp,  A.  A.  A. 

Field  Changes  in  Grades  of  Tomatoes  During 

Ripening . Mr.  H.  A.  Hunter 

University  of  Maryland 

Grading  Studies  with  Corn  and  Tomatoes — 

Mr.  E.  P.  Walls 
University  of  Maryland 

Buying  Tomatoes  on  U.  S.  Grades.  Is  the  Trouble 
with  the  Grades  or  the  Canners,  Led  by — 

Mr.  F.  M.  Shook 
Tri-State  Packers  Assn. 


WEDNESDAY,  FEBRUARY  27th 

9 :30  A.  M. — New  Varieties  and  Strains  of  Tomatoes 

for  Canning . Dr.  Warren  B.  Mack 

Penn  State  College 

Tomato  Variety  Tests  in  Maryland..Mr.  T.  D.  Holder 

University  of  Maryland 

Factors  Affecting  Canning  Quality  in  Tomatoes — 

Dr.  H.  B.  Cordner 
University  of  Maryland 

Tomato  Plant  Certification  in  Georgia — 

Mr.  Tom  O’Neill,  Office  of 
Georgia  State  Entomologist 

Experimental  Work  in  Com  Ear  Worm  and  Vine¬ 
gar  Gnat . Dr.  E.  N.  Cory  and  Dr.  L.  P.  Ditman 

University  of  Maryland 

12 :00  Noon — Lunch. 

Afternoon 

1 :30  P.  M. — Breeding  and  Development  of  Hybrid 
Sweet  Corn  in  Connecticut — ..Dr.  W.  R.  Singleton 

Conn.  Experiment  Sta. 

The  More  Promising  Strains  and  Hybrids  of  Sweet 
Corn  for  Canning  in  Maryland.. ..Dr.  R.  G.  Rothgeb 

University  of  Maryland 

Tests  of  New  Varieties  of  Peas . Dr.  W.  A.  Frazier 

University  of  Maryland 

New  Developments  in  Pea  Breeding — 

Prof.  C.  E.  Temple 
University  of  Maryland 

ESTIMATED  SALES,  WHOLESALERS  PROPER,  FOR  1934, 
UP  13.5% 

(  Continued  from  page  i6  ) 

76  per  cent,  and  67  per  cent  respectively,  in  1933  over 
1929.  Jewelry  and  optical  goods  also  showed  an  un¬ 
usually  large  decrease  in  1933  over  1929.  While  cur¬ 
rent  wholesale  trade  statistics  show  a  more  definite 
recovery  for  consumer  goods,  the  improvement  of  busi¬ 
ness  in  the  durable  goods  industry  continues  to  be  very 
slow,  especially  the  wholesale  trades,  distributing 
equipment  and  materials  for  building  industries. 

The  United  States  Census  of  Wholesale  Distribution 
taken  in  1929,  and  in  1933,  provides  an  opportunity  to 
estimate  sales  for  various  trades  in  the  intervening 
years  not  reported.  The  reliability  of  the  methodol¬ 
ogy  in  arriving  at  these  estimates  has  been  tested.  It 
was  assumed  in  making  these  estimates  that  the  causes 
of  variations  in  each  trade  were  consistently  evidenced 
in  individual  businesses;  that  every  trade  in  turn  felt 
the  effect  of  the  business  cycle  in  general  throughout 
the  country.  Graphic  comparisons  and  correlations  of 
wholesale  sales  with  general  business  indexes,  which 
reflect  the  fundamental  condition  of  an  industry,  served 
as  a  basis  for  determining  the  probable  course  together 
with  a  rate  of  change  in  each  trade. 

More  detailed  figures  can  be  secured  from  the  Janu¬ 
ary  30  issue  of  “Domestic  Commerce”  or  from  the 
Bureau. 
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CANNED  FOOD  PRICES 


Prices  given  represent  the  lowest  figure  generally  quoted  for  lots  of  wholesale  size,  usual  terms  f.  o.  b.  Baltimore  (unless 
otherwise  noted)  and  subject  to  the  customary  discount  for  cash.  Many  canners  get  higher  prices  for  their  goods;  some  few 
may  take  less  for  a  personal  reason,  but  these  prices  represent  the  general  market  at  this  date. 

Baltimore  fiKures  corrected  by  these  Brokers:  IThomas  J.  Meehan  &  Co.,  *Howard  £.  Jones  &  Co.,  §Harry  H.  Mahool  &  Co. 

New  York  prices  corrected  by  our  Special  Correspondent,  tiu  column  headed  “N.  Y.”  indicates  1.  o.  b.  factory. 


Canned  Vegetables 


B&ltOs 

ASPARAGUS*  (CallfomU) 

White  Colossal,  No.  . . 

Peeled,  No.  2% . 

Large,  No.  2% . ....... 

Peeled.  No.  2% . 

Medium,  No.  2Vj .  2.60 

Green  Mammoth,  No.  2,  round  cans  1.90 

Medium.  No.  2 . 

Large.  No.  2 . 

rips.  White,  Mammoth,  No.  1  sq . 

Small,  No.  1  sq .  »~.... 

Green  Mammoth,  No.  1  sq . .  . . 

Small,  No.  1  sq . . . 


N.Y. 

t2.46 

t2.46 

t2.’00 


BAKED  BEANSt 

16  07. . 

No.  2Vi  . 

No.  10  . 


.42  Mi. 
.80  . 
2.76 


BEANSt 

Stringless  Stand.  Cut  Green,  No.  2  .76  t.72>/^ 


Standard  Cut  Green,  No.  10 .  3.90  t3.60 

Standard  Cut  Wax,  No.  2 . 86  ........ 

Standard  Cut  Wax,  No.  10 . 

Red  Kidney,  Standard,  No.  2 . 75  t.70 

Standard,  No.  10 .  3.76  t3.60 

LIMA  BEANSt  (F.  O.  B.  Factory) 

No.  2  Tiny  Green .  1.60  tl.36 

No.  10  .  7.00  . 

No.  2  Medium  Green .  1.20  fl-lO 

No.  10  . 

No.  2  Green  and  White . 90  . 

No.  10  .  4.60  . 

No.  2  Fresh  White  . 80  t.75 

No.  10  .  4.00  . 

Soaked.  No.  2 . . 


BEETSJ 

Baby,  No.  2 .  1.40  tl.30 

Whole.  No.  2 . 

Whole,  No.  2V2 . 

Whole.  No.  10 . 

Cut.  No.  2 . 75  . 

Cut.  No.  2% .  1.00  . 

Cut.  No.  10 . 3.26  . 

Sliced,  No.  2 .  1.00  . 


CARROTS* 


Standard  Sliced,  No.  2 . 76  .„...» 

Sliced,  No.  10 . . .  8.76  ........ 

Standard,  Diced,  No.  2 . 70  ........ 

Diced,  No.  10 .  3.36  . 

CORN* 

Gulden  Bat  tarn.  Fancy,  No.  2 . 


Fancy,  No.  10 .  7.65  . 

Shoepeg,  Fancy,  No.  2 .  1.30  . 

Kxtra  Standard.  No.  2 .  1.22% . 

Standard,  No.  2 . .  1.16  ........ 

Crushed,  Fancy,  No.  2 . 

Extra  Standard,  No.  2 .  1.10  . 

Standard,  No.  2 .  1.00  tl.OO 

Standard,  No.  10 .  6.50  . 

HOMINY* 

Standard  Split.  No.  2.  Tall . 60  _ 

No.  2V>  . 70  . 

No.  10  . 3.00  _ 

MIXED  VEGETABLES* 

Standard,  No.  2 . 76  . 

No.  10  . 8.76 _ 

Fancy,  No.  2 . 80  ....™ 

No.  10  . 4.26  _ 

OKRA  AND  TOMATOES* 

Standard,  No.  2 . -  . 


PEAS*  (Baltimore  pricea,  new  pack) 

No.  1  Petit  Pois . 

No.  2  Fancy  Sweets,  28 . 

No.  2  Fancy  Sweets,  3s . 

No.  2  Fancy  Sweets,  48 . 

No.  2  Fancy  Sweets,  6s . 

No.  2  Std.  Sweets,  6s . 


No.  1  Early  June,  4s . 76  . 

No.  2  Std.  Alaskas,  Is . 

No.  2  Std.  Alaskas,  2s .  1.36  . 

No.  2  Std.  Alaskas,  38 . 1.20  tl.16 

No.  2  Std.  Alaskas,  48 .  1.10  *1.06 

No.  10  Std.  Alaskas,  2s . 

No.  10  Std.  Alaskas,  38 .  6.60  . 

No.  10  Std.  Alaskas,  4s . 

PUMPKIN* 

SUndard,  No.  2% . ,76  . 

No.  3  . 

No.  10 . '2.75 


CANNED  VEGETABLES— Continued 

Balto.  N.Y. 


SAUER  KRAUT* 

Standard,  No.  2 .  ........ 

No.  2%  . 80  *1.16 

No.  8  . . . 

No.  10  .  2.76  *3.75 

SPINACH* 

Standard,  No.  2 . 

No.  2%  .  *1.16 

No.  3  . . . 

No.  10  .  *3.75 

California,  f.  o.  b.  Coast* 

Standard,  No.  2% .  1.00  *1.16 

Standard.  No.  10 .  3.25  *3.76 

SUCCOTASH* 

Standard  Green  Corn,  Dried  Limas, 

No.  2  . 95  . 

Standard  Green  Corn,  Fresh  Limas, 

No.  2  .  1.06 


SWEET  POTATOES* 

Standard,  No.  2,  F.  O.  B.  Factory..  .65  . 

No.  2%  . 86  *.90 

No.  3  . 96  1.00 

No.  10  .  3.00  *3.00 

TOMATOES* 

Extra  Standard,  No.  1 . 60  . 

F.  O.  B.  County . 67*^ . 

No.  2  . 90  . 

F.  O.  B.  County..„ . 86  . 

No.  3  .  1.30  . 

F.  O.  B.  County .  1.26  . 

No.  10  .  4.26  . 

F.  O.  R.  County . 4.16  . 

Standard,  No.  1 . 55  *.50 

F.  O.  B.  County . 65  *.50 

No.  2  . 86  . 

F.  O.  B.  County . 85  *.82  V> 

No.  2%  .  1.121/2 . 

F.  O.  B.  County .  1.16  . 

No.  3  .  1.20  *1.171/0 

F.  O.  B.  County .  1.17% . 

No.  10  .  4.00  . 

F.  O.  B.  County .  3.80  *3.80 


TOMATO  PUREE*  (F.  O.  B.  Factory) 

Standard,  No.  1  Whole  Stock . 

No.  10,  Whole  Stock . 

Standard.  No.  1  Trimmings . -  . 

No.  10  Trimmings . 

TOMATO  JUICE* 

No.  1  . 60  . 

No.  10  .  4.00  *3.00 

TURNIP  GREENS* 

No.  2  . 75  . 

No.  21/2  .  1.10  . 

No.  10  .  3.76  . 


Canned  Fruits 


APPLES*  (F.  O.  B.  Factory) 

Maine,  No.  10 . 

icriigaii.  No.  lu . 

New  York.  No.  10 . 

Pennsylvania,  No.  10,  water .  3.60  3.50 

Pa..  No.  3 . 

Pa.,  No.  10,  solid  pack .  3.90  . 

APRICOTS*  (California) 

Choice,  No.  21/2 .  2.50  *2.60 

Fancy,  No.  2% . 

BLACKBERRIES* 

Standard,  No.  2 . 

No.  3  . . . 

No.  10  water .  6.26  . 

No.  2,  Preaerved.....................^........^  -....»  -....» 

No.  2,  in  Syrup . 

BLUEBERRIES* 

Maine.  No.  2 . . . 

No.  10  .  6.66  *6.00 

CHERRIES* 

Standard  Red,  Water,  No.  2 . 

White  Syrup,  No.  2 . 

■'xi,  I'ruserveO,  No.  2 . 

N.  Y.  Red  S.  Pitted,  No.  10 .  6.36  . 

California  Standard,  2% .  *2.10 

Choice,  No.  2% .  *2.30 

Fancy,  No.  2% .  *2.45 

GOOSEBERRIES* 

Standard  No.  2 . 

No.  10  . 

GRAPE  FRUIT* 

8  oz . 65  . 

No.  2  .  1.05  *1.00 

No.  6  .  3.30  . 

No.  1  Juice . 65  . 

No.  2  Juice . 75  . 

No.  6  Juice .  2.40  . 


CANNED  FRUITS— Continued 
Balto. 

PEARS* 

Standards,  Keifer  No.  2,  in  syrup....  1.00 

No.  10  .  6.00 

California  Bartletts,  Standard  2%..  1.76 

Fancy  . 

Choice  .  2.00 

Standard.  No.  10..................„..............  ........ 

PEACHES* 

California  Standard,  No.  2%,  Y.  C.  1.86 

Choice,  No.  2%,  Y.  C .  2.10 

Fancy.  No.  2%,  Y.  C . 

Extra  Sliced  Yellow,  No.  1  Tails . 

S^onds,  Yellow,  No.  3 . 

Pies,  Unpeeled,  No.  8 . 

Peeled.  No.  10,  Solid  Pack . 

PINEAPPLE* 

Hawaiian  Sliced,  Extra,  No.  2%......  2.26 

Sliced,  Standard,  No.  2% . . 

Sliced,  Extra,  No.  2 . 

Sliced.  Standard,  No.  2 . 

Shredded,  Syrup.  No.  10 . ....... 

Crushed,  Extra,  No.  10 .  6.76 

Eastern  Pie,  Water,  No.  10 . 

Porto  Rico,  No.  10 . 

RASPBERRIES* 

niacK  Warter,  No.  2 . . . . 

Red,  Water,  No.  2 . 

illaek.  Syrup.  No.  2 .  ™.... 

Red.  Syrup,  No.  2 . 

Red.  Water,  No.  10 . . 

STRAWBERRIES* 

Preserved,  No.  1 .  _...... 

Preserved,  No.  2 .  ........ 

Extra,  Preserved,  No.  1 . 

Extra,  Preserved,  No.  2 . . . 

Standard  Water,  No.  10 .  ........ 


N.Y. 


*1.76 

*2.10 

*1.85 

*6.76 

*1.66 

*1.75 

*1.95 


*4.26 


*1.80 

*1.70 

*1.60 

*1.45 


*6.26 


FRUITS  FOR  SALAD* 

Fancy,  No.  2% .  2.40 

No.  10s  .  9.00 


*2.60 

*8.60 


Canned  Fish 

HERRING  ROE* 

16  oz..  Factory . . 

No.  2,  17>oz.  cans.  Factory . 

Vo.  2.  19-oz.  cans.  Factory . 

LOBSTER* 


Flats,  1-lb.  cases,  1  doz. .  6.26 

%-lb.  cases.  1  doz . . .  3.25 

(4 -lb.  cases,  1  doz . 

OYSTERS* 

Standard,  4  oz .  1.00  . 

5  oz .  1.10  *1.10 

8  oz .  1.85  . 

10  oz . . .  2.10  *2.20 

Selects,  6  oz . .  . . . 

SALMONS 

Red  Alaskas,  Tall  No.  1 .  1.67%*1.70 

Flat,  No.  Va .  *2.36 

Cohoes.  Tall,  No.  1 .  1.42%*1.30 

Flat,  No.  1 .  1.66  *1.60 

Flat.  No.  % .  1.17%*1.10 

Pink,  Tall,  No.  1 .  1.07^*1.00 

Pink.  Flat.  No.  Vj . 80  . 

Sockeye  Flat,  No.  1 .  2.92%*2.76 

Flat.  No.  % .  1.86  . 

Chums,  Tall . 1.00  *.90 

Medium,  Red,  Tall .  1.22(4*1.25 

SHRIMPS 

Dry,  No.  1 . . .  1.10  *1.16 

Wet.  No.  1,  Large .  1.10  *1.20 

SARDINES  (Domestic),  per  case  g 

%  Oil,  keyless .  2.60  *2.76 

Oil.  keys .  2.90  *3.20 

*4  Oil.  Tomato,  Carton .  *3.60 

'/,  Oil.  Carton .  3.26  *3.45 

(4  Mustard,  keyless .  2.60  *3.20 

^'1  Mustard,  keyless .  2.36  . 

California  Oval,  No.  1,  24’s .  1.60  ........ 

TUNA  FISHg  (California),  per  case 

White.  %%  . 7.80 

White,  Is  .  13.66  . . . 

Blue  Fin,  %s .  4.86  ........ 

Blue  Fin.  Is . .  „„ —  „... 

Striped,  %s  .  3.40  . . 

Striped,  V^a  .  4.76  . 

Striped,  Is  .  8.40  . 

Yellow,  (4s,  Fancy .  4.66  ........ 

Yellows,  %a.  Fancy . . .  7.80  ....... 

Yellow,  la  _ 18.66 
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More  Insurance 
Stronger  Protection 
Broader  Coverage 

ar  ar  ar 

At 

LESS  COST 

Through 

CANNERS  EXCHANGE  SUBSCRIBERS 

at 

WARNER  INTER-INSURANCE  BUREAU 

Lansing  B.  Warner,  Incorporated 

540  North  Michigan  Avenue 
CHICAGO  ILLINOIS 


SMILE  AWHILE 

There  is  a  saving  grace  in  a  sense  of  humor. 

Relax  your  mind — and  your  body.  You'll  be  better  mentally, 
physically — and  financially. 

SEND  IN  YOUR  CONTRIBUTION. 

All  are  welcome. 


ACCURATE  ESTIMATE 

“I’ll  be  good  for  a  penny,  Mother,”  coaxed  little  Wil¬ 
liam,  hopefully. 

“Oh,  Willie,”  reproved  his  mother,  “why  can’t  you 
be  like  your  father?  He  isn’t  good  for  a  penny.  He’s 
good  for  nothing!” 

Judge — What  did  you  cut  him  up  with  your  razor 
for? 

Wil-cat — Ah  didn’t  cut  him  up,  Jedge.  Ah  was 
cornin’  through  his  front  door  and  he  got  in  mah  way. 
Ah  jes’  brushed  him  aside. 

PASS,  FRIEND 

“Have  you  the  firmness  of  character  that  enables  a 
person  to  go  on  and  do  his  duty  in  the  face  of  ingrati¬ 
tude,  criticism  and  heartless  ridicule?” 

“I  ought  to,  I  cooked  for  a  camping  party  last 
summer.” 


THE  ROD  SPLIT 
AND  SKIN  REMOVER 


helps  another  canner  to  pack 

Qualityl 


August  16th,  1934 

The  Sinclair-Scott  Co., 

Baltimore,  Maryland 
Gentlemen ; 

Now  that  the  Pea  season  is  over  we  want  to  stop  a  minute 
or  two  to  thank  you  for  persuading  us  to  buy  one  of  your 
Hydro-Pea  Graders. 

The  capacity  of  this  machine  is  way  beyond  our  expecta¬ 
tions.  It  took  care  of  240  acres  and  we  believe  it  could  have 
taken  care  of  another  hundred  acres.  You  know  this  year  we 
had  a  crop  averaging  2500  lbs.  to  the  acre.  The  work  it  does  is 
perfect  and  it  is  so  easy  to  keep  in  order  and  keep  clean  that 
we  are  now  wondering  how  we  ever  got  along  without  one. 

We  are  now  using  this  machine  on  Lima  Beans.  If  you  have 
anyone  who  would  like  to  see  the  machine  in  operation,  bring 
them  around. 

Yours  very  truly, 

W.  F.  ASSAU  CANNING  CO. 

HI/MOB  HARRY  IMWOLD 


THE  SINCLAIR-SCOTT  CO.,  Baltimore,  Md. 

The  Original  Grader  House 


NEXT! 

“How  did  you  get  on  with  Jeanette?”  asked  Tom. 

The  ardent  lover  sighed.  “I  started  off  well,”  he 
replied.  “I  said  I  was  knee  deep  in  love  with  her.” 

“Sounds  good,”  said  Tom.  “What  was  her  reaction 
to  that?” 

The  young  suitor  grimaced.  “She  promised  to  put 
me  on  her  wading  list,”  he  replied. 

LITTLE  TIP  WOULD  HELP 

Moron :  “How  was  your  apartment  heated  last  win¬ 
ter? 

Robot:  “By  hollering  down  and  bawling  out  the 
janitor.” 

“I  don’t  care,”  said  the  little  girl  who  had  not  been 
invited  to  the  party.  “I’ll  be  even  with  them.” 

“Why,  what  will  you  do?”  asked  her  mother. 

“When  I  grow  up  I’ll  give  a  great,  big  party,  and 
I  won’t  invite  anyone !” 

Student — Can  a  man  change  his  nationality? 

Teacher — No,  why? 

Student— I  read  where  a  man  went  up  a  pole,  and 
came  down  a  rushin’. 

“Who  beat  you  up  so  badly  ?” 

“I  started  through  a  revolving  door  and  then 
changed  my  mind!” 
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WHERE  TO  BUY 


the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


adjuster,  for  Chain  Devicea. 

Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Apple  Paring  Machines.  See  Paring  Mach. 
Asparagus  Machinery. 

BASKETS,  Picking. 

Planters  Mfg.  Co.,  Portsmouth,  Va. 

Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 

Bean  Cutters,  Stringless. 

Bean  Snippers,  Green  String. 


BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 


Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
A.  K.  Robins  &  Co..  Inc.,  Baltimore. 

Scott  Viner  Co.,  Columbus,  Ohio. 


CAN  WASHING  MACHINES. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Can  Stampers.  See  Stampers  and  Markers. 

CAPPING  MACHINES.  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 


BELTS,  Carrier,  Rubber,  Wire,  Etc. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A  K  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

M.  L.  Snyder  &  Son,  Philadelphia. 

Bean  Cleaners.  See  Clean  and  Grad.  Mach. 
Beans,  Dried.  See  Pea  and  Bean  Seed. 

BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Blowers,  Pressure.  See  Pumps. 

BOILERS  AND  ENGINES.  Steam. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 


CARRIERS  AND  CONVEYORS,  Gravity. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cartons.  See  Corrugated  Paper  Products. 
Catsup  Machinery.  For  the  preparatory  work: 

see  Pulp  Mchy. ;  for  bottling :  see  Bot.  Mchy. 
Chain  Belt  Conveyors.  See  Conveyors. 

Chain  for  Elevating,  Conveying.  See  Conveyors. 
Checks,  Employers’  Time.  See  Stencils. 

Chutes,  Gravity,  Spiral.  See  Carriers. 

CLEANING  AND  GRADING  MACHY.,  Fruit. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cleaning  and  Washing  Machines,  Bottle.  See 
Bottlers’  Machinery. 

Cleaning  Machines,  Can.  See  Can  Washers. 


BOOKS,  on  Canning,  Formula,  Etc. 

A  Complete  Course  in  Canning. 

How  to  Buy  and  Sell  Canned  Foods. 

A  History  of  the  Canning  Industry. 

’The  Almanac  of  the  Canning  Industry. 

All  published  by  The  Canning  Trade,  Baltimore. 
Bottle  Caps.  See  Caps. 

Bottle  Cases,  Wood.  See  Boxes,  Crates. 

Bottle  Corking  Machines.  See  Bottlers  Mchy. 


CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  111. 

CLOSING  MACHINES,  Open  Top  Cans. 
Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Coils,  Copper.  See  Copper  Coils. 

Condensed  Milk  Canning  Machinery.  See  Milk 
Condensing  Machinery. 


BOTTLERS’  MACHINERY. 

BOX  (Corrugated)  SEALING  MACHINES. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 

Boxes,  Corrugated  Paper. 


CONVEYORS  AND  CARRIERS,  Canners. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Scott  Viner  Co.,  Columbus,  Ohio. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


BOXES.  Lug.  Field.  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

BOXING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

Buckets  and  Pails,  Fiber.  See  Corr.  Paper 
Products. 

Buckets  and  Pails,  Metal.  See  Enameled  Buckets. 
Buckets,  Wood.  See  Cannery  Supplies. 

BURNERS,  Oil,  Gas,  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore  Md. 

Can  Conveyors.  See  Conveyors  and  Carriers. 
Can  Fillers.  See  Filling  Machines. 

CAN  MAKERS’  MACHINERY. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

Can  Markers.  See  Stampers  and  Markers. 

CANS,  Tin,  All  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Heekin  Can  Co.,  Cincinnati,  Ohio. 

Metal  Package  Corp.,  New  York-Baltimore. 

Phelps  Can  Co.,  Baltimore,  Md. 

Phillips  Can  Co.,  Cambridge,  Md. 


COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Cookers,  Retort.  See  Kettles,  Process. 

COOLERS,  Continuous. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

COPPER  COILS,  for  Tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp..  Hoopeston,  Ill. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 


CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Brop.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CORN  HUSKERS  AND  SILKERS. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Corn  Mixers  and  Agitators.  See  Corn  Cooker 
Fillers. 

Counters.  See  Can  Counters. 

Countershafts.  See  Speed  Reg.  Devices. 

CRANES  AND  CARRYING  MACHINES. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  111. 

Cutters,  Corn.  See  Corn  Cutters. 

Cutters,  Kraut.  See  Kraut  Machinery. 

Cutters,  String  Bean.  See  String  Bean  Mchy. 


CUTTERS,  Vegetable,  Mincemeat,  Etc. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


DECORATED  TIN  (or  Cans,  Caps,,  Etc.). 
American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Dies.  Con-  See  Can  Makers’  Mchy. 

Double  Seaming  Machines.  See  Closing  Mach. 
Employers’  Time  Checks.  See  Stencils. 


ENAMELED  BUCKETS,  PAILS,  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Engines,  Steam.  See  Boilers  and  Engines. 
Enamel-Lined  Kettles.  See  Tanks. 

EVAPORATING  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 


EXHAUST  BOXES. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Factory  Stools.  See  Stools. 

Factory  Supplies.  See  Cannery  Supplies. 


FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

FIBRE  CONTAINERS  for  Food  (not  hermetle. 
ally  sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Fniers  and  Cookers.  See  Com  Cooker-Fillers. 
Filling  Machines,  Bottles.  See  Bottlers’  Mchy. 


FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Beriin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Filling  Machine,  Syrup.  See  Symping  Mach. 


FINISHING  MACHINES.  Catoup,  Etc. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

FIRE  EXTINGUISHERS  AND  HOSE 
M.  L.  Snyder  &  Son,  Philadelphia. 
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GENERAL  AGENTS  for  Machinery  lAfrs. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  111. 

Generators,  Electric.  See  Motors. 

GLASS-LINED  TANKS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Governors,  Steam.  See  Power  Plant  Equipment. 
Gravity  Carriers.  See  Carriers  and  Conveyors. 
Green  Com  Huskers.  See  Corn  Huskers. 

Green  Pea  Cleaners.  See  Clean,  and  Grad.  Mchy. 
Gums,  Labeling. 

Hoisting  and  Carrying  Machines.  See  Cranes. 
Hullers  and  Viners.  See  Pea  Hullers. 

Huskers  and  Silkers.  See  Corn  Huskers. 

HYDRAULIC  CONVEYING  EQUIPMENT. 
Scott  Viner  Co.,  Columbus,  Ohio. 

INSURANCE,  Canners. 

Canners’  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS.  Steam. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


KEITTLES,  Copper,  Plain  or  Jacketed. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Kettles,  Enameled.  See  Tanks,  Glass-Lined. 

KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


KNIVEIS,  Miscellaneous. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 


KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  ^bins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp,,  Hoopeston,  Ill. 

KRAUT  MACHINERY. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

LABELING  MACHINES. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
£prague-Sells  Corp.,  Ho<jpeston,  Ill. 

Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

Lehmann  Printing  &  Litho.  Co.,  San  Francisco. 
National  Color  Printing  Co.,  Baltimore,  Md. 
Simpson  &  Doeller  Co.,  Baltimore,  Md. 

U.  S.  Printing  &  Litho.  Co.,  Cincinnati,  Ohio. 

LABORATORIES,  for  Analyses  of  Goods,  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 

MILK  CONDENSING  AND  CANNING  MCHY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

OYSTER  CANNERS’  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PASTE,  CANNERS’. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
National  Adhesives  Corp.,  New  York  City. 

PEA  HULLERS  AND  VINERS. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Binclair-Scott  Co.,  Baltimore,  Md. 


PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

Washburn- Wilson  Seed  Co.,  Moscow,  Idaho. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

PEA  CANNERS’  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  dolumbus,  Ohio. 

Sinclair  Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PEA  VINE  FEEDERS. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

H.  C.  Chapman,  Detroit,  Mich. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  MACHINES. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  TABLES,  Continuous. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PINEAPPLE  MACHINERY. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PRESERVERS’  MACHINERY. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PULP  MACHINERY. 

Ayars  Machine  Co.  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

PUMPS,  Air,  Water,  Brine,  Syrup. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Retort  Crates.  See  Kettles,  Process. 

RUBBER  GOODS.  APRONS.  GLOVES,  BOOTS. 
HOSE,  FIRE  HOSE. 

M.  L.  Snyder  &  Son,  Philadelphia. 

Scales 

SEALING  MACHINES.  Box. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Scalding  and  Picking  Baskets.  See  Baskets. 
Sealing  Machines,  Bottles.  See  Bottlers’  Mchy. 

SEEDS,  Canners’,  All  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn, 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 
Washburn-Wilson  Seed  Co.,  Moscow,  Idaho. 

F.  H.  Woodruff  Sons,  Milford,  Conn. 

SEED  TREATMENT. 

Bayer-Semesan  Co.,  Inc.,  Wilmington,  DeL 

SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

SEIVES  AND  SCREENS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
Sprague-Sells  Corp.,  Hoopeston,  111. 

SILKING  BIACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  111. 


SPEED  REGULATING  DEVICES  (for  Machines. 
Belt  Drives,  Etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

STENCILS,  Marking  Pots  and  Brushes,  Brass 
Checks,  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Supply  House  and  General  Agents.  See  General 
Agents. 

Stampers  and  Markers. 

Steam  Jacketed  Kettles.  See  Kettles. 

Steam  Retorts.  See  Kettles,  Process. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

E.  J.  Judge,  Alam^a,  Calif. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Tables,  Pickling.  See  Canners’  Machinery. 

TANKS,  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TANKS,  Glass  Lined,  Steel. 

Sprague-Sells  Corp.,  Hoopeston,  HI. 

TANKS.  Wooden. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  III. 

Testers,  Can.  See  Can  Makers’  Machinery. 
Ticket  Punches.  See  Stencils. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Leonard  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

F.  H.  Landsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Variable  Speed  Countershafts.  See  Speed  Reg. 

VEGETABLE  CUTTERS. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Burton  Cook  &  Co.,  Rome,  N.  Y. 

VINERS  AND  HULLERS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore.  Md. 

Washers,  Bottles.  See  Bottlers’  Machinery. 

WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Hansen  Cang.  Mchy.  Corp.,  Cedarburg,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS,  Fruit  VegeUbles. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Scott  Viner  Co.,  Columbus,  Ohio. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

Sprague-Sells  Corp.,  Hoopeston,  Ill. 

Washing  and  Scalding  Baskets.  See  Baskets. 
Windmills  and  Water  Supply  System.  Ses 
Tanks,  Wood. 
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PLANTS 

OF  THE 

PHELPS  CAN  CO 

MANUFACTURERS  OF 

TIN  CANS 

RAPACITY  600  MILLION  CANS  PER  YEAR 

X.  MAIN  OFFICE 

BALTIMORE  MD.  ^ 


SUPERIOR  SEEDS 

For  The  Canning  and  Pickling  Industries 


MASTER  MARGLOBE 

When  you  want  a  better  Tomato  than  you  have 
been  using  try  our  MASTER  MARGLOBE.  It  is  as 
nearly  perfect  as  a  Tomato  will  ever  be:  smooth,  good 
deep  scarlet  color,  very  solid,  with  few  seeds  and  is 
Wonderfully  productive. 

THE  PRITCHARD  is  another  exceptionally  fine 
variety,  slightly  smaller  and  somewhat  earlier  than 
Marglobe. 

We  are  growers  of  a  complete  line  of  all  seeds 
for  canners  use: 

PEAS,  BEANS,  CORN,  BEET, 
TOMATO,  PUMPKIN,  SQUASH 

Correspondence  Invited. 

F.  H.  WOODRUFF  and  SONS,  Milford,  Conn. 

Branches  and  Shipping  points — TOLEDO,  O.,  ATLANTA,  GA.,  MILFORD,  CONN. 


ASK 

MACKE 


#How  'bout  a 
slant  on  CAN 
SERVICE  Mr.Macke? 


.  .  .  .  and  you're  addressing  one  of 
the  volume  spots  of  the  Canning 
trade  in  this  locality. 


The  answer  speaks  ACTION !  It  tells 
all  of  the  "extra  measure  service" 
we've  talked  about ....  seasons  in 
and  out! 


After  all,  it's  PROOF  you  want  .... 
from  places  where  "CANS  TODAY" 
and  "SERVICE  WANTED"  mean 
just  that! 


Photos  Courtesy 
Macke  Packing  Co. 
Wapakoneta,  O 


•  CANS  ON  TIME 
REDUCE  THE 
WASTE  LINE 
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